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Great theater deserves a great setting 




One look and you understand the meaning of "timeless beauty" and the phrase, "rock-solid." Such is the inspiration of Sanus Steel Furniture. 

This exquisite family of flat panel TV bases and audio-video stands is designed to stand the test of time in strength and style. Constructed of heavy-gauge 

steel with a luxurious powder-coated finish, Steel Furniture is accented with polished-edge tempered glass shelves and engineered with an integrated 

wire management path. For contemporary style and a quality commitment that's cast in stone, look to Sanus. 
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feature topic 

So You Want . . . 

Do you want HDTV more than the new Louis Vuitton 
clutch, but you're overwhelmed and don't know where 
to begin? Did you buy a new iPod, only to get home 
and discover it can't play songs you downloaded with 
Napster? Technology is constantly changing, and it's 
often difficult to know where to begin when you want 
to buy the latest and greatest. In this month's issue of 
First Glimpse, we'll give you ground-up explanations 
on how to shop for, purchase, and use the coolest CE 
devices on today's market. 

What Do You Want To Do Today? 

Dream It & Then Do It 

39 HDTV 

The Ins & Outs Of High Definition 

ADVR 

Is It Better To Buy Or Lease? 

40 A Home-Theater System 

Tune In, Turn On, Bliss Out 

48 AniPod 

Find The Perfect 'Pod For You 

A D-SLR Camera 

Stop! What You Should Know Before You Shop 

54 Editor's Top Ten 

Reasons I Love These Devices 

Lifestyle Close-Up Tips 

Evaluate Your Needs Carefully 
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On Our Cover: 

Featured on our cover this month is the Toshiba S60 

tGigabeat ($399; www.toshiba.com). 




Open 



There's always something new, interesting, and stylish hap- 
pening in the world of consumer electronics. That's why the 
Open section packs the latest news and trends into the first 
few pages of First Glimpse, along with the sparkle and bling 
that you can buy to accessorize your devices. 
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CE News 



Outfit Your Life 

Accessories With Style 

^ O Shopping Site Of The Month 

Best Buy (www.bestbuy.com) 

24 His & Hers CE 
26 Fab Four 




A/V Club 



Some of our favorite electronic gadgets are the ones that pro- 
vide the sounds and pictures that move and entertain us and 
our friends and family. Whether you want to put together a 
wireless audio system for your home or just want help using 
the plasma TV in your living room, A/V Club can help. 

^0 TV Shopping Tips 

Your Options For The Perfect Set 

30 Plasma & LCD TVs 

An Exciting New World 

33 Take Your Video With You 

Use Your AAP3 Player For More Than Just Audio 

36 Tips 

Hiding Your Cables 




Digital Studio 



Digital cameras and camcorders are changing the way we 
record the moments of our lives, from quick snapshots of 
favorite vacation spots to priceless video clips of first steps 
and other important milestones. Get to know your new 
digicam or camcorder and learn what to do with your photos 
and video once you have them. 

Digital Studio Shopping Tips 

Shoot For The Right Digital Camera Accessories 

iJO Stockpile Photos Safely 

Don't Let Disasters Steal Your Memories 

J\J Photography Technique Tip 

White Balance 

Know How 

One Problem, Three Solutions 

0*+ Digital Photo Project 

Thank-You Cards 
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Tips 

Editing Your Video 



CE ©Home 



The consumer electronics in our homes are no 
longer limited to TVs and DVD players. Smart 
appliances, home automation, and whole-house 
audio systems are becoming more and more 
common and affordable for families, and with so 
much available, why check CE at the door? 

OO CE@Home Shopping Tips 

Buy An Under-The-Counter 
CD Or DVD Player 

O / Top 5 CE Necessities For Your Home 

CE Devices Galore! 

68 Gift Of The Month 

Brookstone Talking 12-Language 
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Translator 



Tips 



Vacation Necessities 



/ U Kids & Their Technology 

Tweens & MP3 Players 



/ 2. Gifts For The Happy Couple 

Think Beyond The Registry 

CE Lite 

Most CE devices are all about fun. Here, we'll 
tell you about the latest albums and films to 
catch, so you can make sure your entertain- 
ment is as up-to-date as your gear. Also, read 
what real women just like you are saying 
about how consumer electronics are affecting 
their everyday lives. 
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Music & Movies 



Games & Gifts 



What They're Saying 

What one CE device do you think 
is indispensable in your life? 
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Editor's Note 



Earlier this year, my husband and I were in the market for an HDTV. We visited several stores to 
comparison shop, and although the sales associates were helpful and knowledgeable, the actual 
shopping part was very hard. Think of how overwhelming it is when you're staring at a wall of gorgeous, 
sleek, beautiful TVs; think of how intimidating it is to decide on something so expensive and to be sure 
that you made the smartest investment with your money. It's difficult! And if it's hard for me (who 
works around these things every day), surely it's hard for a lot of other people, too. 

And then it dawned on me that, although there is plenty of information about HDTV available, there 
is really no authoritative guide that tells someone exactly what they need to know from the beginning to 
the end of their shopping experience. A sort of "from the ground up" approach to buying a plasma or an 
LCD TV. The same goes for buying most other cool CE devices: We want one, but we don't necessarily 
have a complete grasp about everything we need to know to make an informed decision when buying it. 
In this month's feature package, we clearly and concisely tell you everything you need to know when 
shopping for an HDTV, a DVR, a home-theater system, an iPod, and a D- 
SLR camera. We also give you lists of questions to ask the sales associate 
who's helping you, as well as an idea of what you should budget for the 
entire purchase. 

Hold onto this issue, too; these things are so cool that, even if you're 
not in the market right now, chances are you will be soon. 

Live well, friends. 





Katie Sommer 

Editor, First Glimpse 

katie-sommer@firstglimpsemag.com 
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Wake up to your music. 



The new iHome iH5™ wakes you gradually 
and lulls you to sleep with your iPod w music. 
The iH5 Reson8 speakers have incredibly 
rich, natural stereo sound. It has a digital 
AAA/FM clock radio. And it does all this 
while charging your iPod, so its ready to 
go when you are. 

iHome is home base. 




iHome iH5 

To order, visit 
www.ihomedirect.eom 
Or call toll free 
1.800.925.6224 

30 day risk-free trial! 



HIGHLY RECOMMENDED 

' iLounge.com | All Things iPod 
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For all docking iPods®' 
including nanol 

iHome is a trademark of SDI Technologies Inc. 

iPod is a registered trademark owned by Apple 
Computer Inc. in the U.S. and in other countries. 

* except iPod* shuffle. iPod not included. 
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Special Product Section 



First Glimpse Special Product Section 



This special product section is produced in partnership with leading consumer electronics manufacturers 

and allows us to provide readers with the most timely product information possible. 

Browse through these First Glimpse pages to learn about the latest hot products. 



JBL Venue Series 
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Symantec Norton Internet Security 2006, 
Save & Restore, and System Works 2006 
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iHome iH30, iH36, and iH26 
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Sanus Flat-Panel TV Stand (PFV59) 
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Altec Lansing iM Motion iM11 
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SanDisk Cruzer Mini 4GB USB Flash Drive 
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NETGEAR RangeMax Wireless PCI Adapter (WPN311) 
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XACT VISOR SIRIUS Satellite Plug And Play 
Receiver & Vehicle Kit 
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Nero 7 Ultra Edition 
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JBL Venue™ Series 

MSRP: From $189 (price varies by 

model) 

www.jbl.com 

Available at select Best Buy™ 

stores and www.bestbuy.com 



STEAL THE SHOW. 




go pro: 



JBL'S NEWEST SHOW-STEALER 



From Vitaphone to THX®, from hi-fi to Dolby® Digital, from 
Woodstock '69 to Cream '05, JBL® loudspeakers have been 
stealing the show in the world of professional audio for more 
than 60 years. Now JBL is set to steal the show at one of the most 
challenging and exciting venues of all: your home. The timing 
couldn't be better. Flat-panel TV sales are expected to double in 
the next year, and high-quality audio should be part of every 
system. 

Did You Know? 

All HDTV programming is broadcast in Dolby® Digital sound. 
AND 

All DVD players, most gaming systems, and most cable and 
satellite programs deliver multichannel sound. 



But to experience the full impact of these advanced enter- 
tainment choices, you'll need to connect your new TV to a 
quality surround sound system. The new Venue™ Series brings 
JBL's legendary Pro Sound home, with powerful, accurate 
sound for movies, music, video games, and sports. Venue sys- 
tems are built to play loud and long, delivering the kind of 
clean, distortion-free performance that professionals insist 
on — and that you'll quickly realize you can't live without. Go 
ahead, ask for a demonstration now! 



Show-Stealing Venue Technologies 

Many JBL consumer loudspeakers feature advanced tech- 
nologies derived directly from JBL Professional equipment, and 
the affordable new Venue systems are a notable example. 
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Titanium-Laminate 
Dome Tweeters 

Reproducing high frequencies accu- 
rately at high listening levels requires 
transducer domes that are extremely light, 
fast, and rigid. Titanium is all of those 
things, andJBL pioneered its use in pro- 
fessional loudspeakers. Venue's titanium- 
laminate domes reduce distortion and ear fa- 
tigue for a more enjoyable listening experience at 
any volume. 

EOS (Elliptical Oblate Spheroidal™) 
Waveguides 

Developed originally for JBL Pro LSR studio monitors, EOS 
waveguides evenly disperse clean, high-frequency sound more 
precisely across a wider listening area, filling the whole room 
with audible entertainment. So Venue's "sweet spot" is wher- 
ever listeners feel most comfortable. 



Polyplas™ Reinforcement 

Stiffer woofer cones deliver more uniform motion, elimi- 
nating internal resonance to prevent annoying "sloppy bass." 
Rich, accurate low-frequency response is essential in repro- 
ducing movies, music, and sports realistically, and Venue de- 
livers brilliantly. 

JBL Invites You To Share The Excitement 

Get your own demonstration of the difference Venue can 
make and then do the only logical thing: Steal the show. 

There's A Venue System For Every Venue 

Interested in a home theater with dramatic, full-spectrum 
movie sound and crisp, distinct dialogue? Try Venue. How 
about your own personal concert hall, one that features music 
that's reproduced with all the subtleties of the original perfor- 
mance? Venue can do that, too. Looking for a home sports 
stadium, with action that gives new meaning to "up close and 
personal"? Again, Venue's the way to go. 




Any Venue system is versatile enough to accurately reproduce 
even the most dynamic digital sources with utter fidelity and dis- 
perse all that great sound cleanly throughout the listening space. 

With a choice of bookshelf, wall-mountable, and floor- 
standing systems, there's a Venue system that's ideal for any 
budget, any decor, and any taste in home entertainment. 

© 2006 Harman International Industries, Incorporated. All rights reserved. 

JBL and Harman International are registered trademarks, and Elliptical Oblate 
Spheroidal, PolyPlas, Steal the Show. Go Pro. and Venue Series are trademarks, 
of Harman International Industries, Incorporated. 

Dolby is a registered trademark of Dolby Laboratories. 

THX is a registered trademark of THX Ltd. All rights reserved. 

H A Harman International® Company 
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Norton Internet Security 2006 

MSRP: $69.99 (CD or package) 

www.symantec.com 

Available at select Best Buy™ stores 

and www.bestbuy.com 
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Norton 

Internet Security 

2006 



Enjoy your connection to the world. Protect your computer from 
*** w^u^c emmiara anH cnam with comprehensive security 



Windows' XP H&me/ 
XPPro/2000 Pro ONLY 
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Freedom To Share 



Norton Internet Security 2006 

Enjoy your connection to the world. Norton Internet 
Security™ 2006 gives you the confidence to travel the Internet 
like never before. A comprehensive set of award-winning tools, 
Norton Internet Security automatically blocks hackers, viruses, 
and spyware. It filters out phishing email and spam, while its 
privacy and parental controls protect your personal informa- 
tion and shield your children from harm. And should your op- 
erating system or browser have a security hole, Norton 
Internet Security is there to handle resulting attacks. With all 
these tools working for you, you're free to get connected, stay 
connected, and use the Internet however you want. 



Norton Save & Restore 

Protect what you care about. Automatically back up and 
recover everything on your computer with the new Norton™ 
Save & Restore. You know that backups are important, but 
they can also be a hassle. That's why Symantec designed 
Norton Save & Restore to do the work for you. It safeguards 
your family's irreplaceable photos and videos, as well as essen- 
tial financial records and computer system files. You get all the 
protection of Symantec's award-winning Norton Ghost™ soft- 
ware, plus new, faster ways to save the items that are most im- 
portant to you. Feel confident about the safety of your 
cherished family mementos with Norton Save & Restore. 
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Norton 

Save & Restore 



Norton Save & Restore 

MSRP: $69.99 (CD or package) 

www.symantec.com 

Available at select Best Buy™ stores and 

www.bestbuy.com 





Norton System Works 2006 

MSRP: $69.99 (CD or package) 

www.symantec.com 

Available at select Best Buy™ stores 

and www.bestbuy.com 
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Norton SystemWorks 2006 

Enjoy a fine-tuned computer with Norton 
SystemWorks™ 2006. This multipurpose solution keeps 
your computer healthy, preventing and solving many 
common problems. If trouble does occur, Norton 
SystemWorks is there to help you recover. It optimizes and 
maintains your system, while its antivirus protection — the 
most trusted on the planet* — safeguards your computer 
against damaging virus attacks and dangerous spyware. No 
matter how many precautions you take, problems can still 
occur. And whether you need to remove a virus, repair a 
Windows glitch, or rescue damaged files, Norton 



SystemWorks can help you get up, running, and enjoying 
your computer again in no time. 

Top-selling antivirus software product from December 2000 
through May 2005 based on the NPD Group's retail Top Selling 
Business Software list. 



^ Symantec 
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iHome iH36 (Under Cabinet iPod Stereo) 

MSRP: $199.99 
www.ihomeaudio.com 
Available at select Best Buy™ 
stores and www.bestbuy.com (°! 




iHome iH30 
(iPod Boom Box) 

MSRP: $149.99 
www.ihomeaudio.com 




Move & Groove To Your iPod 



iH36 (Under Cabinet iPod Stereo) 

iHome is ready to outfit spaces of any size with one of its 
most advanced offerings to date, the iH36. The unit fits snugly 
under a cabinet and has a host of features including: rich, pow- 
erful sound; the ability to charge and play all iPods; FM, TV 
and Weather channels; timer; remote control; and a 3-line dis- 
play that shows song title and track number. 



iH30 (iPod Boom Box) 

With its big sound that won't hurt your wallet, the iH30 
is the ultimate boom box for your iPod. Featuring 4-inch 
speakers that emit powerful sound; a car adaptor that lets 
you use it on the road; and a battery option for portable 
use, the iH30 is perfect for the beach, the boardwalk, or 
the bedroom. 
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iHome iH26 (Portable Travel iPod® Music System) 

MSRP: $99.99 
www.ihomeaudio.com 



iH26 (Portable Travel iPod® Music System) 

With its sleek design, protective carrying case, and host of 
features, the iH26 is the ultimate portable alarm clock for your 
iPod. Its built-in docks allow you to charge both the iPod and 
iPod shuffle simultaneously. Perfect for business trips, 
camping, picnics, or any family getaway, the iH26 brings high 
quality sound and alarm features wherever you go! 



iHome" 

the home system for your iPod 
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Sanus Flat-Panel TV Stand (PFV59) 

MSRP: $419.99 
www.sanus.com 



A Perfect Stand For Your Digital TV 



The Platinum Furniture Line's 59-inch Flat-Panel TV Stand 
(PFV59) by Sanus Systems is available in a beautiful silver, 
black, or (very soon) a silver and black finish. Its high-quality 
construction provides the enhanced strength and durability 
necessary to handle flat-panel and rear-projection TVs up to 
150 lbs. The three-shelf stand offers a striking look that com- 
plements modern A/V gear. Open architecture allows max- 
imum airflow for proper cooling, as well as easy access for 
wiring. It is technologically advanced with extra thick tem- 
pered glass and concealed wire management, yet it's still 



reasonably priced at $419.99, easy to assemble, and fits in any 
decor with its sleek appearance. Model PFV59 comes with a 
standard 5-year warranty, and Sanus Systems provides excel- 
lent customer service. For more information, go to 
www.sanus.com or call (800) 359-5520. 



SAN US 



Y 



l\/l 
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Altec Lansing iM Motion iM11 

MSRP: $99.95 

www.alteclansing.com 

Available at select Best Buy™ stores and www.bestbuy.com 1 




•^•Ul 







Portable Sound For A Compact Budget 



This is the system that will get you started. The inMotion iM1 1 
lets you listen to music on your iPod with robust sound while 
you're on the go. Fits, syncs, and charges your iPod, photo 
iPod, iPod mini, and iPod nano players. 

Sound 

An amplified extension of your iPod, the inMotion iM11 
lets you throw your headphones by the wayside and delivers 
high quality, crystal-clear sound whenever and wherever 
you are. 

Mobile 

The compact, lightweight speaker system that goes just 
about anywhere you want to listen to music. 



Made for: 

• iPods with a color display 

• iPodnano 



iPod mini 

iPod with dock connector 



Charged 

The inMotion iM1 1 automatically recharges your iPod 
when plugged in and docked. 



Unplugged 

The inMotion iM1 1's long battery life gives you complete 
freedom. 



Altec Lansing 

inMotion 



PORTABLE AUDIO 
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SanDisk Cruzer Mini 4GB USB Flash Drive 
MSRP: $199.99 

www.sandisk.com 

Available at select Best Buy™ stores and www.bestbuy.com q WBV'l 



Store Your World 



The SanDisk Cruzer Mini delivers maximum storage capacity 
in a miniscule package. The 4GB gives you plenty of room to 
transfer, share, and store your pictures, videos, music, and 
data. The SanDisk Cruzer Mini is USB 2.0-certified, so you can 
transfer data incredibly fast (USB 1.1 compatible, too), and it's 
so small, it fits easily in tight-fitting dual-stack USB ports. 

Specifications & Features: 

• No drivers required* 

• Hi-Speed USB 2.0 certified for fast data transfer (compatible 
with USB 1.1) 

• Transfer, share, and store your data, pictures, music, 
and more 



• Thin design will not obstruct dual-stacked USB ports found 
on many computers 

• Free! Includes CruzerLock 2 data security software*, trial 
versions of PocketCache (backup)*, and CruzerSync 
(Outlook and My Documents folder synchronization) 
software* 

*For Windows only. No security measures are failproof. 



SaiDisk^ 
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NETGEAR RangeMax™ Wireless PCI Adapter (WPN31 1) 

MSRP: $89.99 

www.netgear.com 

Available at select Best Buy™ stores and 

www.bestbuy.com /CZ^ — — j 

ffiBSFI 




1,000% More Coverage Than 802.1 lg 



As a 21st-century consumer, your computer is an integral 
part of your life. But does your home computing environment 
work for you? Even if you already have a wireless network, 
you've probably found "dead spots" in your home where your 
Internet connection fades in and out, or drops off completely. 

Now, say good-bye to those dead spots . . . and say hello 
to the freedom to work (and play) absolutely anywhere in 
your home. 

With the RangeMax Wireless Router and PCI Adapter, your 
whole house becomes a hot spot. NETGEAR's exclusive 
RangeMax technology gives you the longest range of any wire- 
less network on the market today — up to 10 times the wire- 
less coverage of 802.1 1g. So you'll have a fast, consistent 
connection in every room of your house. 

Range Matters 

Put the NETGEAR RangeMax Wireless PCI Adapter to 
work for you, and that's all you need — leave those range ex- 
tenders, repeaters, and external antennas at the store. The 
RangeMax Wireless PCI Adapter delivers up to 500,000 
square feet of coverage — that's 1000% more than 802.1 1g. 
And it's 100% compatible with your existing 802.1 1b/g 
products, too. 



Power Under The Hood 

RangeMax is an advanced Smart MIMO (Multi-ln Multi- 
Out) technology that uses seven internal antennas in the wire- 
less router. The RangeMax Wireless Router constantly surveys 
your home environment for barriers and interference and ad- 
justs the signal to compensate for anything that will get in the 
way. The RangeMax Wireless PCI Adapter is optimized for use 
with the RangeMax Wireless Router so that everyone will 
enjoy high-speed connections, everywhere in your house — no 
drop-outs and no dead spots. 

Simple, Safe, Secure 

Think you can't set up your wireless network without an en- 
gineering degree? Think again. NETGEAR's SmartWizard™ makes 
the set-up easy and hassle-free. NETGEAR also ensures that 
every computer user in your home network can work and play 
safely— with WEP (Wired Equivalent Privacy) and WPA-PSK 
(Wi-Fi Protected Access-Pre-Shared Key) security, your network 
will have powerful safeguards against unauthorized usage. 

NETGEAR 
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A Versatile Solution For Your Vehicle 



Choosing from among 160 SIRIUS channels can be challenging 
to the newly liberated, but at least picking the right satellite 
radio doesn't have to be. 

With a compact design and flexible mounting options — 
combined with good quality for a reasonable $59.99 — the 
XACT VISOR SIRIUS Satellite Plug And Play Receiver & 
Vehicle Kit is music to your ears. Mount the receiver on 
your car's sun visor, dashboard, or windshield, where 
VISOR's easy-to-read 16-character scrolling display lets you 
keep an eye both on the road and on your programming op- 
tions — by channel, number, name, artist, or song title. The 
optional home kit lets you listen to your favorite channel in 
your favorite easy chair. No more wondering what you've 
been listening to! And with one button to rotate the display, 
you can angle it any way you want. 



Other features will help smooth your transition from 
channel monkey to lounge lizard, like the VISOR's 36- 
channel preset capability, stereo line level audio outputs, 
built-in wireless FM transmitter, and wireless IR remote con- 
trol. And don't forget the vehicle antenna and 12V vehicle 
power adaptor. Whew! 

The VISOR offers a ton of features and performance packed 
together for a great price. Which leaves you with only a couple 
of dilemmas: Martha Stewart or Howard? NFL or Lance 
Armstrong? Oh, well. No one said this was going to be easy. 
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7 ULTRA EDITION 



The Ultimate Audio, Video, 
Photo, Data and TV Solution 



A 



Nero 7 Ultra Edition 

MSRP: $99.99 in box; 

$79.99 download 

www.nero.com 

Available at select Best Buy™ 

stores and www.bestbuy.com 











* d s $ 





The Ultimate Audio, Video, Photo, Data & TV Solution 



Nero 7 Ultra Edition allows you to capture, create, edit, au- 
thor, burn, back up, and share while providing the complete 
home entertainment experience. Create entertaining 
slideshows of your photos and videos, edit your home videos 
with animated 3D menu templates for professional-quality 
DVDs, burn a backup of non-copy protected DVDs, convert 
your audio and video files into AAPEG-4 (Nero Digital™) and 
share on consumer electronics devices, or burn on 
CD/DVD/BD/HD DVD. Manage your media files with a click of 
your remote control with new Nero Home media manager. 
Includes 18 applications in ONE powerful solution. 



Nero 7 Ultra Edition is available from www.nero.com or 
from participating retailers such as Best Buy (www.best 
buy.com), Fry's (www.frys.com), CompUSA (www.comp 
usa.com), Office Depot (www.officedepot.com), Circuit City 
(www.circuitcity.com), and Amazon.com. 
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FirstGlimpse /July 2006 17 



open 



ce news 



COMPILED BY RACHEL DEROWITSCH 



Upscale Wal-Mart Store Serves As Experiment 
For Understanding "Selective Female Shopper" 



Premium wines, gourmet cheeses, 
fresh sushi, and a Wi-Fi-enabled coffee 
bar? Not the typical fare of your run- 
of-the-mill Wal-Mart. But the new 
203,000-square-foot supercenter Wal- 
Mart in Piano, Texas, isn't your typical 
discount store. 

These and other new features, includ- 
ing an expanded consumer-electronics 
department, are what shoppers in this 
Dallas suburb are finding in the experi- 
mental, Texas-sized store. And, if this 



retail test run proves successful, shop- 
pers around the country may see 
changes coming to a Wal-Mart near 
them. Wal-Mart executive John 
Fleming said in a company statement, 
"With the opening of this store, Wal- 
Mart is adopting an active approach to 
understanding and meeting customer 
needs, particularly those of the selec- 
tive female shopper." 

One change female shoppers will im- 
mediately notice in the store is the 



addition of multiple Kodak photo 
kiosks, so it's more convenient to edit 
and print their digital images. Also, 
manufacturers such as Hitachi are 
now selling higher-end CE goods, such 
as 42-inch high-definition plasma TVs, 
at Wal-Mart. Sales associates trained 
to work specifically in the improved 
electronics department are available 
to assist shoppers. But unlike other 
CE stores, Wal-Mart doesn't offer 
home delivery or installation services 
at this time. 
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Sales Of Flat-Panel TVs Could Boost 
Lucrative Side Market 

Although only 17% of American consumers say they now have a flat- 
panel display, 49% say their next TV purchase will be one, according to a 
study released by the CEA (Consumer Electronics Association) in April. 

CEA analyst Sean Wargo says that the steady decline in prices of flat- 
panel displays is helping to drive the market. That, in turn, could bring 
significant growth in the sales of related products, such as universal re- 
motes, mounts, cables, and furniture, Wargo says. "This may end up being 
more lucrative than set sales themselves and is a tremendous opportu- 
nity for retailers," he predicts. On average, consumers plan to spend $966 
on their next TV and $176 on accessories, according to the study. 

Another factor driving sales of flat-panel displays is consumers' desire to use 
their TV for nontraditional purposes, such as viewing their digital photos 
and listening to audio stored on their PCs. 

The CEA study also revealed that many consumers are confused about 
the different types of TV technology. They often use the term "plasma" to 
describe the flat-panel category, Wargo explains. In fact, more consumers 
(53%) own LCDs than any other type of flat panel. 



Alltel Offers Free Cell 
Calls Through Its "My 
Circle" Program 

Alltel now lets some of its cus- 
tomers make free, unlimited calls. 
The My Circle program (www.alltel 
circle.com) is available to all Alltel 
wireless customers who have a 
monthly plan of at least $59.99. 
With My Circle subscribers can 
make and receive unlimited calls for 
10 numbers, even those serviced by 
other cell phone providers, within 
their plan's coverage area. In addi- 
tion, users can change those 10 
numbers any time they want. 

Alltel is the fifth largest wireless ser- 
vice provider in the United States, 
with more than 10 million custo- 
mers in 34 states. 



Mobile Video 

Is Slow To Catch On 

A new report from The NPD Group 
(www.npd.com) shows that watching video 
on mobile phones is far from a widespread 
practice. In fact, even though 28% of cell 
phones in use are capable of playing digital 
video, just 1 % of users do so. 

However, the report also indicates that a 
greater number of wireless phone subscribers 
(12%) say they are "likely" or "very likely" to 
use mobile video in the next six months. 
Among those who already watch video on 
their cell phones, about half say they do so at 
least once a week. Current video watchers 
(77%) and those who say they want to sub- 
scribe (69%) indicate a strong interest in 
watching live TV on their phones. 

Customers who subscribe to video on 
their cell phones pay an average of $10.70 
monthly for the video service. Those con- 
sidering subscribing to mobile video say 
they would be willing to pay $6.50 to $8.50 
a month for it. 



Circuit City To Offer 
Home-Theater Installation 

Circuit City, the nation's second-largest chain of CE stores, will 
begin offering home-theater installation services later this year, 
according to Phil Schoonover, president and CEO. Circuit City 
locations will offer installation services either from store em- 
ployees, primarily in the country's largest markets, or from out- 
sourced installers. 

Circuit City currently offers home-theater installation services in 
some markets, but this plan will expand the service to customers 
across the country. The CE chain operates more than 620 super- 
stores in the United States and plans to open more than 30 new 
stores in the next two to three years. 
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When Do Mobile Phone Customers 
Comparison Shop? 

Two-thirds of the adult mobile phone users in the United States comparison 
shop for wireless service providers, with 43% of them doing so two months 
before their current contract expires. A Harris Interactive survey says that al- 
though 29% of cell phone users have responded to at least one promotional 
offer in the past two years, such offers don't prevent customers from shop- 
ping around for better plans. Furthermore, promotional offers have little ef- 
fect on customer satisfaction, the survey says. 



Comparison Shopping Begins . 

6 months or longer before current contract expires 
3 to 5 months before current contract expires 
1 to 2 months before current contract expires 
Less than a month before current contract expires 
Not at all 



11% 
12% 
25% 
18% 
34% 




Higher-Megapixel Digital Cameras 
Grabbing Bigger Market Share 

Sales of digital cameras with at least 5AAP have soared in the last year, ac- 
cording to the Photo Marketing Association and NPD Techworld. Digital 
cameras with 5 to 5.9AAP are now considered "entry level" for new digital 
camera buyers. Cameras with 7AAP or more saw the largest increase, 
jumping 143% from the previous year. Models with 5 to 5.9MP lead sales 
of all digital cameras. 



Megapixels 


Unit-Based 
Market Share 


Change From 
2005 


Below 3MP 


2% 


+49% 


3 to 3.9MP 


6% 


-79% 


4 to 4.9MP 


22% 


-23% 


5 to 5.9MP 


39% 


+62% 


6 to 6.9MP 


14% 


+ 123% 


7+MP 


17% 


+143% 



Nearly 40% of digital 
Camora owners say they 
print images using retail 
photo-printing services. 

Source: InfoTrends 

Almost two-thirds of new 
phonGS SOld worldwide in 
2010 will likely have a memory- 
card slot according to 
Strategy Analytics. 

Source: TWICE 



49% of those who own an MP3 
player own an Apple iPod. 

Source: In-Stat 

Internet telephony provider 
Skype has more than 100 mil- 
lion registered users, almost 
double from September 2005. 

Source: Skype 

24% of consumers who 

own a vehicle use a naviga- 
tion system. 

Source: TWICE 

shipments of USB-enabled 

devices will double from 1 .4 bil- 
lion in 2005 to 2.8 billion in 201 0. 

Source: In-Stat 

By 2009, almost 500 billion 

digital images win be 

captured worldwide, up from 
200 billion last year. Cell 
phones will take almost 
60% of those images. 

Source: Lyra Research 

73% of U.S. adults, or 147 million 
people, now use the Internet. 

Source: Pew Internet, American Life Project 
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Every Theater Needs A Stage. 

No one understands the role of home entertainment furniture better than 
Salamander Designs, where we devote ourselves to the art. Choose from base 
modules in various widths and heights. Customize your unit for enclosed storage 
and/or open shelf space. Add accessories, from a panel TV mount to interior 
lighting. Then get a comfortable view of it all from one of our lush theater chairs. 



fi 



SALAMANDER DESIGNS 

Our Worlds a Stage 









See your many choices, including luxurious seating options, and plan your furniture system on-line at SalamanderOnlmeXOm. 
Phone:888-892-9919 





The Voltaic Pouch 

$239 • www.voltaicsystems.com 



When you go camping, do you pack 
an extra rucksack just for batteries? 
If so, the Voltaic Pouch may be for 
you. Built and padded to accom- 
modate a laptop, the 2.9-pound 
backpack also features an array of 
4-watt solar panels connected to 
a power cell capable of charging 
your camera, MP3 player, cell 
phone, or GPS reader. It works on 
PDAs, too, but really: If you're 
bringing your PDA on a camping 
trip, then maybe you're not trying 
hard enough to get away from it all. 



T Olympus 720 sw Waterproof Camera 

$449 • www.dynamism.com 

It's beach and pool season, so you may want to con- 
sider the Olympus 720 sw. This 7MP digital camera 
is waterproof to depths of 10 feet, and you can 
drop it from heights of five feet without worry. 
Perfect for pool parties and long days at the beach. 
Available in pink, blue, and silver. 



Fontanelli Multicolor Golf Ball Holder 

$64.95 • www.forzieri.com 

OK, so this is an electronics magazine, but come on: It's high 
summer, the office golf league is in full swing, and you have to 
get away from the computer once in a while. Treat yourself to 
this Italian-made leather ball case by the house of Fontanelli. 
Designed with a belt snap and room enough for four golf balls 
and four tees. 





AOtterBoxforiPod 

$19.95 to $49.95 • www.otterbox.com 

As long as we're on the subject of beaches, button up your iPod 
against water, sand, and accidental drops with a waterproof, shock- 
resistant Otterbox sport case. The transparent, rubber-lined plastic 
case features a belt clip and a watertight membrane that gives you 
access to the Click Wheel. Optional features include an arm band 
($14.95) and waterproof headphones ($39.95). Available for video 
($49.95), nano ($39.95), and shuffle ($19.95); you'll also find 
OtterBox cases for the discontinued mini and photo iPods. 
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Shopping Site Of The Month 

Best Buy 

www. bestbuy . com 



using the Category and Brand drop- 
down menus or use the Search The Ads 
field to type in what you're looking for. If 
you would rather page through the ad, 
follow the instructions provided. 
Holding your mouse pointer over a fea- 
tured item displays a pop-up box with 
product specifications and pricing, or 
you can click the item for more detailed 
information. 




t was really just a matter of time before we made it to the Best 
Buy Web site (www.bestbuy.com). After all, how could we get 
away with not featuring arguably the most widely recognized 
consumer electronics retailer's site? When we decided to review 
the site, we knew we'd find a great selection of products, but we 
didn't realize everything else we'd find. 



Find Your Way 

The first thing we noticed about 
BestBuy.com is how easy it is to find 
what you're looking for. Depart- 
ments are listed across the top of 
the home page, as well as down 
the left side of the page. The cate- 
gories at the top have drop-down 
menus; those at the left have a few sub- 
categories listed and a See All link that 
you can click to view more. We prefer 
to use the drop-down menus, as we 
found they were easier to navigate. Plus, 
they were always there, while the menu 
to the left disappeared after we left the 
home page. 

Hidden Treasures 

Once we learned how to find our way 
around, we changed our focus to find 
the goodies BestBuy.com has to offer. 
We were immediately drawn to the Gift 
Ideas link in the upper-right corner of 
the page. Here, you can look for the per- 
fect gift by occasion, including Wedding, 
Baby Shower, and Graduation, or recip- 
ient, including For Kids, For Teens, For 
Him, and For Her. You can also select 
the ever-popular gift card option from 
this page— just choose the style and 
amount of the card, and Best Buy will 
ship it free. If you decide to shop by 



recipient, you can select a price range 
under the appropriate category. So, if 
you're looking for a birthday present 



So you've checked out this week's ad 
and used the Gift Ideas feature to find 
just what you want to buy. Although 
you can have your order shipped di- 
rectly to your door, you can also use 
Best Buy Store Pickup, which means 
your new gadget will be ready within 45 
minutes with no delivery charges. If the 
option is available for the item(s) you're 
buying, all you need to do is click the 
Pick Up button during checkout and 




for your 16- 
year-old, for example, click the 
Under $100 link under For 
Teens for a list of suggestions. 



After we finished gift shopping, we 
moved to the top of the page where 
there are links to even more handy fea- 
tures. If you don't get your local paper or 
accidentally misplace Sunday's ad, click 
the Weekly Ad link to search for your 
local ad by ZIP code. You can browse 



select the store nearest you. You'll be 
notified via email when your order is 
ready, and it'll be waiting for you when 
you get there. It's all the convenience of 
shopping online with the instant gratifi- 
cation of shopping locally, and it just 
doesn't get any better than that. \H 

by Joy Martin 
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Each month, Vince Cogley 
and Trista Kunce, both staff 
members at Sandhills 
Publishing, share their thoughts 
about a device or two of their 
choice. They may not reach 
common ground on living room 
decor, but they both agree that 
CE helps them live well, just 
sometimes in different ways. 



His. 




In a roundabout way, I suppose I owe Steve Jobs a wee bit of thanks for keeping me 
employed. You see, Jobs and Apple have had a major hand in making consumer elec- 
tronics cool. "MP3 player" sounds bland, but "iPod shuffle" is downright sexy. It helps 
that Apple backs up its slick designs and trendy (if not a tad nauseating) ad campaigns 
with products that actually work. It turns out Apple makes pretty nice computers, too. 

I may own a Toshiba laptop and have recently built my own Windows-based desktop 
PC, but a laptop such as the MacBook Pro ($1,999 and up; www.apple.com) shouldn't 
be reserved for guys who hang around Starbucks all day sipping Venti Colombia 
Narino Supremos and listening to Bright Eyes EPs. With all of its features, the 
MacBook Pro is a computer that offers something for everyone. 

For starters, the MacBrook Pro's 15.4-inch screen is something to behold. Its 1,440 x 
900 native resolution meant I could watch the "X-Men: The Last Stand" trailer in HD 
(720p; the screen's a little small for 1080p) on its screen. On my Toshiba laptop, even 
having two modestly sized windows open was a struggle, but the MacBook Pro gave 
me considerably more workspace. I can monitor Major League Baseball scores on 
ESPN.com while I work in Excel* and manage my iTunes playlists. 

*Before you flood my Inbox with "Vince, the MacBook Pro only comes with a trial edi- 
tion of Excel! LOU" emails, I should point out that yes, the laptop only has a 30-day 
trial of Microsoft Office 2004 for Mac. Adding the software suite to your MacBook re- 
quires an additional purchase. 

But one of the biggest changes isn't its eye-catching exterior or bright display; the 
closet computer geek in me (shhh) has a duty to tell you that all MacBook Pro laptops 
have Intel's Core Duo processor. This processor is actually two processors in a single 
chip, which, in terms of effectiveness, is a little like opening up a second register at 
Panera during the lunch rush (or so I've heard). A dual-core processor can dramati- 
cally improve performance in most programs, but programs with Apple's "Universal" 
logo will definitely benefit from a dual-core processor. 



A juiced-up processor and accessible OS aside, the MacBook 
Pro's biggest draw might be the multimedia creation software 
that's included. With iLife '06, you'll have access to a host of 
applications to make your own movies (iMovie HD) or pod- 
casts (GarageBand). Right-brained people (read: not me) 
should find the MacBook Pro an inviting computer. 

I was impressed with MacBook Pro's looks, power, and ease of 
use, but this comes with a caveat: It's a capable computer that 
can juggle many balls simultaneously, but if the only balls you 
need to juggle are checking email and word processing, con- 
sider checking for a cheaper alternative. B3 

by Vince Cogley 
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As I mentioned last month, my husband and I are finally planning our honey- 
moon in Cancun. We are so excited, and I'll give a full update in an upcoming 
column, but this month, I want to talk about what I did with some photos and 
video I created with Apple's newest notebook, the MacBook Pro, to prepare for our trip. 

I use an IBM notebook every day, so I'm accustomed to the left-brained PC world Vince 
says he inhabits. Using the MacBook Pro helped stimulate the right side of my brain, too. 

The right side of my brain wanted to creatively thank my sister, Annie, who is going to 
take care of our dog (Lucky) and cat (Kitty), and guide her through their daily routine 
instead of leaving a bunch of sticky notes all around the house. 

I created her thank-you card with the MacBook Pro's iPhoto program and some photos I 
took of Lucky and Kitty. It was easy to tweak their photos with iPhoto's editing tools. (I 
only edited my photos to reduce red-eye, crop the shot, and retouch a blemish or two, so 
if you'd like to completely rework your photos, you'll want to invest in a more in-depth 
photo-editing program.) After editing I chose a Tropical Leaf thank-you card theme in 
iPhoto's Card section, added words of thanks, and printed the card. 

Next, I recorded some video messages for Annie to watch while we were gone so she'd 
know how much and what to feed Lucky and Kitty, how to unclog the forever-clogging 
sink, how to use various appliances, and so forth. To record these messages, I used the 
MacBook Pro's built-in iSight camera and the iMovie HD and iDVD programs. Creating 
short reminder clips was as easy as sitting down at my kitchen table with the notebook, 
selecting Built-in iSight in the iMovie HD program, and clicking the Record button. 

Annie, unfortunately, won't be able to watch these video notes on the MacBook Pro's 
remarkably bright and clear 15.4-inch screen (I have to return the notebook to Apple 
before we leave for Cancun), so I had to burn them to a DVD. The MacBook Pro had 
an excellent program for creating and burning video to DVD: iDVD. With iDVD I per- 
sonalized the video reminders by adding themes, photos I 
took of Lucky and Kitty, sample music from GarageBand (I 
didn't have the time to create my own tunes with Garage- 
Band, but budding musicians will love this program), and cool 
titles and transitions. After saving my video messages, I 
clicked the Burn button (yes, before inserting the disc), in- 
serted a blank DVD-R, and my "Video Messages For Living 
With Lucky & Kitty" was complete. 

There are several other programs I used while working with 
the MacBook Pro, but, unfortunately, I don't have the space 
to write about all of them. Overall, this notebook was intu- 
itive, easy to use, and perfect for those of us who want to use 
the right sides of our brains more often. 03 

by Trista Kunce 
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Fab Four 



Summertime's fi- 
nally here, and 
with it a crop of 
exceptional new prod- 
ucts that'll help us 
make the most of our 
warm weather days. For 
shooting vacation 
photos, soccer matches, 
or preserving the look 
of our blooming flower 
beds, a new digital 
camera from Casio 
serves up high-res, full- 
featured bliss in a 
portable package. A 
true contender has en- 
tered the field that we 
think will give Apple a 
run for its iPod money. 
BlackBerry's newest line 
continues to wow 
everyone from corpo- 
rate power users to the 
hottest Hollywood 
celebs. And a just- 
launched company 
takes an impressive stab 
at improving the way 
we tote our laptops. 



digital camera 







DjeuuDO puBp 



Why: Casio's newest digicam darling is the 
EX-Z1000, a 10.1 MP powerhouse that hit 
stores in late June. By combining the things 
we love best in a camera — compact design, 
large display, and usability — with superior 
resolution, Casio's latest release is as hard 
to resist as a beach in summer. Small 
enough to hold in the palm of your hand, 
the EX-Z1000 is the first EXILIM ZOOM to 
boast a 2.8-inch display. Among the new 
features that take advantage of the ex- 
panded display are Zoom Continuous 
Shutter mode, which lets you compare a 
wide angle and a telephoto view and then 
take both shots simultaneously, and Multi- 
image function, which displays 12 images at 
a time. Among the other perks is the 
multiuse cradle that recharges the battery, 
connects to a PC to download images, con- 
nects to other A/V equipment, or acts as a 
mini digital picture frame that displays 
your images as a slideshow. 

Bottom line: A beauty to behold and an ab- 
solute joy to use. 



mp3 player 




jeAo|d £duu 



Why: Many vendors have tried to build 
an MP3 player that could contend with 
the design, usability, and popularity of 
the iPod. The brand-new Samsung YP-U2 
is the first we've seen that really gives 
market dominator Apple a run for its 
money. Slightly smaller than the iPod 
shuffle, the YP-U2 takes things up a 
notch by offering several things the 
shuffle doesn't: a four-line LED (light- 
emitting diode), an FM tuner, compati- 
bility with all PlaysForSure music services 
(such as Rhapsody and Napster), a voice 
recorder, and a choice of two colors. The 
sound quality is excellent, and for those 
of us who like to tweak our sound, there 
are extensive equalizer and DSP (digital 
signal processor) settings. The ability to 
use the music service of your choice is 
music to the ears of consumers who re- 
sent being shackled to iTunes, and at $69 
and $1 19.99, the YP-U2 is priced to sell. 

Bottom Line: A truly viable alternative to the 
i Pod shuffle. 
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Why: Aside from its practical applications- 
voice, email, SMS (Short Message Service), 
calendar, and Web access, as well as the 
ability to sync with your desktop PC— the 
newest BlackBerry series (8700) has a cool 
factor that appeals to a diverse group of 
people and is available from nationwide car- 
rier Cingular. The 8700c's full QWERTY key- 
board is small enough to use one-handed, 
and the device has a reputation for being 
durable enough to withstand life in the real 
world, complete with all the bumps, jostles, 
and moments of neglect we inevitably inflict 
on our handheld devices. The browser's in- 
terface could be improved upon, but the 
screen is fabulous— and being able to look 
up phone numbers, directions, or other cru- 
cial Web-based info on the fly is an indis- 
pensable asset. Full Bluetooth capability, 
speakerphone, a newly added mute button, 
and dedicated Send and End keys make the 
hands-free experience a cinch. 

Bottom Line: Cool, powerful, sensible, and 
smart— just like us. 



wild card 
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Why: Although we usually reserve our Wild 
Card spot for a hot, new device, this month 
a new line of laptop bags impressed us so 
much that we decided to make an excep- 
tion. This spring, newly founded company, 
abbi New York, released its first lines of 
laptop bags for women. We were struck by 
the gorgeous styles, sensible designs, and ac- 
cessible pricing. The company offers two col- 
lections: abbi, which features handcrafted 
leather bags ($250), and darci, which consists 
of several beautiful bags all priced under (or 
around) $100. Our favorites were Jade 
($89.95), an Asian-inspired green print bro- 
cade messenger-style bag, and Sabrina 
($249.95 leather; $89.95 faux), a black hand- 
bag with an attractive hot pink padded 
lining and a matching wallet purse. Both 
bags can handle a laptop with up to a 1 5.4- 
inch display, are surprisingly comfortable to 
carry, and combine practical use of space 
with glamorous, eye-catching designs. 

Bottom Line: Useful, fabulous, affordable 
laptop bags. 



The Camera: 
Casio EXILIM ZOOM 
EX-Z 10000 

$399.99 

www.casiousa.com 



The MP3 Player: 
Samsung YP-U2 

$69 (512MB) 

$119.99(iG9 

www.samsung.com 

The Phone: 
BlackBerry 8700c 

$349 

www.blackberry.com 



The Wild Card: 
darci collection 
Abbi New York 



$89 to 
$109 

www.abbiny.com 
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TV Shopping Tips 



by Gregory Anderson 



Your Options 

For The Perfect Set 



oday's TV variety is wonderful. We're no longer limited to 
big ugly boxes and have more choices for features than ever 
before. These simple tips and our shopping checklist will 
help you make the most of your options. 



Narrow your choices by determining 
your viewing distance from the 
screen. Multiply the number of feet 
your couch or chairs are from the 
screen by three and by five to deter- 
mine optimal screen sizes. For ex- 
ample, if your couch is 12 feet from 
the TV, consider models between 36 
and 60 inches. 

Online e-tailers are great for compar- 
ison-shopping, and you might find a 
bargain (even after shipping). But 
don't buy a set without first checking 
it out in person. There's no substitute 
for seeing with your own eyes how a 
TV actually looks before you buy it. 




A long row of brightly lit TVs 
cranking out sports highlights 
probably doesn't reflect the way 
you watch TV. Visit stores (such as 
Best Buy's Jill locations) that pro- 
vide realistic environments for 
testing your own favorite shows 
and movies in real-life conditions. 

When you are planning to spend 
thousands of dollars on a televi- 
sion, don't forget to factor in asso- 
ciated costs, including stands and 
cables. Stands and wall mounts 
can cost a couple hundred dollars, 
and high-end HDTV cables can be 
expensive, as well. 

Is an extra square foot of floor 
space worth $1,000? Unless you live 
in Manhattan, the answer is usually 
no. Consider the trade-offs of a 
rear-projection TV. For a slightly 
larger footprint than a plasma or 
LCD, you can save a bundle. 

Be sure to pay attention to how a 
television displays its grays. Vivid 
colors are important, but so is 
showing "Casablanca" without the 
screen looking like a black-and- 
white paint-by-numbers picture. 
Old movies aren't the only material 
where grays matter, either. Any 
show you're watching with dark 
scenes needs a range of grays to en- 
sure good contrast. 



What's the right size 
for your space? 

□ 17 to 27 inches 

□ 27 to 42 inches □ + 42 inches 



What is its native resolution? - 

Higher is better, and progressive (p) beats 
interlaced (i). 

□ 480i(SD) Cl480p(ED) ri720p(HD) 

□ l080i(HD) ni080p(HD) 

What inputs does it have? 

Here's a list from lowest to highest quality. 

□ composite □ S-Video □ component 

□ VGA DHDMI DDVI 



What's its aspect ratio? 

Widescreen is better for movies and HDTV. 
□ 16:9 (widescreen) O 4:3 (standard) 



How thick is it? 

A slim profile takes up less space. 



H < 3 inches □ 3 to 10 inches 
G + 10 inches 



How much does it weigh? 

Lighter sets are easier to mount, easier to 

move, and cheaper to ship. 

G < 49 pounds 

□ 50 to 99 pounds □ + 100 pounds 



What other important 
features does it have? 



□ built-in HD/ATSC Tuner for antenna 
HDTV signals 

□ 3:2 Pull-down technology to smooth 
out DVD pictures 

□ virtual surround to provide great audio 
without all the speakers 
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Plasma 
& LCD TVs 

An Exciting New World 



lasma and LCD televis- 
ions promise many of the 
same things: vastly im- 
proved pictures, smaller 
and thinner footprints, 
and lots more options for viewing high- 
quality material, as well as a bit of a hit to 
the budget. We'll discuss the differences 
between the two and help you make the 
right choice for your lifestyle. First though, 
let's talk about a few common features 
that apply to models of either type. 

Today's TVs 

When you're researching a new televi- 
sion, look first at the set's resolution. HD 
(high-definition) signals break pictures 
into 720 or 1,080 horizontal lines. ED 
(enhanced definition) and SD (standard 
definition) both have 480 horizontal 
lines. The more lines of resolution, the 
sharper the picture and more pro- 
nounced the contrasts on the screen. As 
you look at bigger TVs, resolution be- 
comes more important. Although ED 
models can produce sufficiently sharp 
pictures at 32 to 37 inches, anything 42 
inches or larger should be HD. 

Also pay attention to whether a TV re- 
freshes its images using interlaced or pro- 
gressive scanning. An interlaced picture, 
described along with resolution as 480i 
(SD) or 1080i (HD), redraws every other 
horizontal line every 1/30 of a second. 
This process hurts picture quality, as your 
eyes detect a slight flicker and each re- 
fresh updates only half the screen. A 
progressive-scan image, which you'll see 



as 480p (ED) or 720p (HD), redraws im- 
ages in their entirety every 1/60 of a 
second, so the image looks sharper and 
more stable. Resolution matters more 
than interlaced or progressive scan — a 
1080i HDTV will produce sharper than a 
480p ED set, and although much de- 
pends on the quality of the source of the 
broadcast and the size and native resolu- 
tion of the television, 720p almost al- 
ways produces a better quality picture 
than any interlaced image. 

When comparing sets, pay attention to 
the difference between HD-ready and 
true HDTV models. HDTV and standard 
television require different types of 
tuners, which process signals from cable, 
satellite, or antenna feeds and convert 
them to formats your TV can display. 
True HDTVs include an HD tuner, also 
called an ATSC (Advanced Television 
Systems Committee) tuner. HD-ready 
models don't. If you route HDTV 
through a digital cable box or satellite 
receiver, a TV's ATSC tuner matters less 
because these devices include the tuner. 
If you want to pick up local HD pro- 
gramming with an antenna, then you'll 
need to buy a separate tuner if your 
television doesn't include one. 

The industry measures TV screens on 
the diagonal, but a screen's shape deter- 
mines total viewable area. Widescreen 
TVs have a 16:9 aspect ratio, providing 
16 inches of screen width for every nine 
inches of height. Traditional TV screens 
have a 4:3 aspect ratio, making them al- 
most as high as they are wide. Letterbox 




formats with black bars on the top and 
bottom preserve widescreen shots on 
4:3 displays. Widescreen models elimi- 
nate the need for letterbox or cropping. 
On the other hand, standard TV and 
VHS signals are optimized for traditional 
4:3 viewing, so widescreen TVs provide 
stretch and zoom options, or place 
black (or gray) lines on either side of 
these pictures. When shopping for a 
new TV, remember that HD content 
and most recent DVD releases are al- 
most always produced for widescreen 
viewing, so TVs with a 4:3 aspect ratio 
will either sacrifice the edges of images 
or display those familiar black letterbox 
bars. HD and widescreen are the clear 
direction of the future, so unless you 
plan to stick with VHS tapes and SD 
broadcasts until the very end, make a 
widescreen TV a priority. 

Despite spending thousands on a new 
TV, the quality of your image will still 
depend on the connections you use. 
Matching the right connections for the 
right materials is crucial to getting the 
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Vizio P42 HDTV • $1,699.99 • www.vizioce.com 



most out of your new TV. In ascending 
order of quality, you'll see composite , S- 
Video, component, VGA/RGB, DVI, and 
HDMI connections. The more high- 
quality inputs a TV has, the more 
options you have for connecting high- 
quality source materials, such as digital 
cable, satellite, DVD players, cam- 
corders, and DVRs. Only component, 
VGA, DVI, and HDMI cables can carry 
HD signals, though almost all devices in- 
clude lower-quality connections, which 
carry only 480i signals. VGA, DVI, and 
HDMI retain the highest levels of image 
quality, as they don't have to undergo 
digital-to-analog conversion when car- 
rying digital content from DVDs, HDTV, 
and satellite dishes. HDMI is the most 
versatile high-quality connection be- 
cause it carries multichannel audio sig- 
nals, in addition to the highest video 
resolutions, in a single cable. 

If you watch a lot of movies and buy an 
interlaced television, 3:2 Pulldown is an 
important feature to watch for. Most 
films play at 24fps; TVs run content at 



about 30fps. This difference in frame rate 
can distort the picture on models using 
interlaced scanning (480i or 1080i), but it 
isn't an issue for progressive scan models 
(480p, 720p, or 1080p). As you shop, you 
may see the technology that fixes this 
problem as 3:2 Pulldown or 2:3 Pulldown. 

Plasma Basics 

Plasma TVs are about 3 or 4 inches thick 
and consumer models come in 32- to 65- 
inch screen sizes. Plasma comes in larger 
screen sizes than LCD, due to differences 
in technology that allow plasma manu- 
facturers to produce bigger displays at 
lower costs. If you want a large screen 
(over 42 inches), plasma is the better bet 
for both quality and price. Plasma also 
produces brighter pictures and deeper 
contrasts than comparably sized LCDs, 
making it the technology of choice for big 
screen movie viewing. Older plasma 
models struggled with burn-in, where 
static images (such as network logos, 
news tickers, or paused game screens) be- 
come permanent "shadows" on-screen. 



New and high-end plasmas have mostly 
overcome this issue. 

When you browse plasmas at the store, 
there will be plenty to choose from. 
Here are a couple of our favorites. 

Pioneer PDP-4360HD 

($3,999; www.pioneerelectronics.com) 

Pioneer has always produced high- 
quality plasma televisions. The sleek 
PDP-4360HD is a 43-inch model with an 
excellent picture, five HD inputs (two 
HDMI and three component), and a 
built-in ATSC tuner. Pioneer also in- 
cludes an external input panel with a 
single cable connecting everything to 
the television. The panel eliminates wire 
tangles snaking behind the TV, without 
sacrificing image quality. 

Vizio P42 HDTV 

($1,699.99; www.vizioce.com) 

Vizio is a relative newcomer to the flat- 
panel market but has made a name for 
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itself with reliable quality and low prices. 
Budget models don't always produce pic- 
tures as sharp as more expensive models, 
but if you're willing to trade a couple 
thousand dollars for that slight reduction 
in image quality, it's a great deal. Vizio 
doesn't include an ATSC tuner or HDMI 
inputs, but with digital cable or satellite 
and DVI or component outputs, you'll 
still be able to enjoy HD video. 

LCD Essentials 

LCD models are also about 3 to 4 inches 
thick and come in screen sizes ranging 
from 13 to 45 inches. The technology has 
more size limitations than plasma, so 
you'll find smaller screens overall. LCD 
TVs don't typically display deep blacks as 



well as plasmas (and, hence, 
tend to have poorer contrast). 
They also tend to blur moving 
objects more and have less 
color consistency when viewed 
from different angles. Such flaws 
become more noticeable with 
bigger screens though, so the dif- 
ference matters less on smaller 
screens. LCDs usually have sharper 
and brighter pictures than plasmas, 
though. LCDs also tend to be 
thinner and lighter than plasmas, so 
they are easier to hang and require 
less power. Because of their lower prices 
and sharper pictures, LCDs are the better 
option at smaller screen sizes (less than 
37 inches) where quality differences 
won't matter as much. 
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A Plasma Is For You If . . . 




You're a film buff who 
lives for movie night 
with friends. 



You're looking for a big You have a discerning 
screen to set up a family eye and value picture 
home theater. quality above all else. 



An LCD Is For You If . . . 




You're an avid TV 
watcher who loves 
curling up with a tub of 
popcorn and the remote. 



You have a small living 
space and don't want 
your TV to dominate 
the room. 



You're an eco-conscience 
consumer, and you'd like 
to do your part by mini- 
mizing energy use. 



Manufacturers offer a tremendous 
range of LCD sizes, prices, and features. 
We like both of the following options. 

Sony Bravia KDL-40S2000 

($2,999.99; www.sonystyle.com) 

The Bravia line delivers great picture 
quality at a reasonable price, and this 
new 40-inch model is no exception. It 
includes an ATSC tuner, 3:2 Pulldown, 
HDMI input, and a PC input for HD 
computing. The set is just over 4 
inches deep, so it won't overwhelm 
your family room, and it weighs just 
over 46 pounds, so it won't ruin your 
back either. 

Syntax Olevia LT37HVS 

($1,599; www.syntaxgroups.com) 

The Olevia line, ranging from 20 to 42 
inches, delivers respectable quality at 
prices that can't be beat. This 37-inch 
model, available online and at retail for 
about $1,400, has a built-in HD tuner 
and HDMI input. The split screen 
option and VGA/RGB input let you 
hook up a computer and work while 
watching "Bones." 

Regardless of what you eventually opt 
for, plasma and LCD TVs promise to 
bring you better pictures, more choices, 
and hours of enjoyment. What are you 
watching tonight? B3 

by Gregory Anderson 
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Take Your 
Video With You 

Use Your MP3 Player For More Than Just Audio 



ust a few years ago, 
the idea of carrying 
a TV show in your 
back pocket was basi- 
cally unheard of. To- 
day, however, you can 
easily carry an episode 
of "Lost" or a short 
home video of your 
kids with your favorite 
tunes on many MP3 
players. Because these 
devices are not created 
equal, it's important to consider 
some of the most important features 
before you head out on your next 
electronics shopping trip. 

One Size Doesn't Fit All 

Like clothing, one MP3 player won't meet 
everyone's needs. One of the main factors 
to consider when purchasing an MP3 
player with video is the physical size of 
the device. You'll find that the size can 
vary quite a bit from player to player, 
often proportionate to the amount of 
songs, videos, and pictures it can hold. 



Another important feature to consider 
is weight. Even though most MP3 play- 
ers are relatively lightweight, you'll no- 
tice an extra ounce or two when it's 
in your purse during a long and ram- 
bling walk downtown. 

Screen Size 

The size of your player's screen is an- 
other major factor when it comes to 
watching TV or other video, so consider 
it carefully when you're shopping. Also, 
it's always a good idea to double-check 
the color quality of a display to make 
sure that you can enjoy the finer details 
of your favorite show. Look for a display 
that can handle at least 65,000 colors. 

Don't Forget To 
Accessorize 

Part of the fun of a video MP3 player 
is how you can personalize it. Every 
MP3 player has different customization 
options, as well as different accesso- 
ries you can buy for it. Some models, 
such as the 20GB iAUDIO X5 ($279.99; 



www.cowonamerica.com), can connect 
to a remote control that is sold sepa- 
rately. Cases, skins and tattoos, head- 
phones, and FM transmitters are just a 
few of the other accessories to consider. 

Longevity 

As with other electronic devices, battery 
life is a major issue with video MP3 
players. It also varies greatly among dif- 
ferent devices: We've seen players with 
anywhere from a couple of hours to 
nearly a day of battery life. Depending 
on how close you are to a power outlet 
at any given time, battery life could 
make the difference between a long 
flight and an unbearably long flight. 

Go Shopping 

While shopping, also consider price and 
storage expandability. Visit your local elec- 
tronics retailer to get hands-on experience 
with several models; to get you started, 
we'll give you our four favorites below. 133 

by Jennifer Johnson 
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SanDisk Sansa e200 2GB 
($179; www.sandisk.com) 

Most video-capable MP3 players use a hard drive for music and video storage. The 
new SanDisk Sansa e200, however, uses flash memory. One of the greatest things 
about a flash-based player is the fact that it has no moving parts, making it less sus- 
ceptible to damage from shaking or jarring motions, such as jogging. 

The Sansa e200 is smaller than the other models we've considered. It weighs approxi- 
mately 2.6 ounces and measures about 3.5 x 1.74 x 0.52 inches (HxWxD), which is 
slightly larger than a business card. It has a color screen which measures 1.8 inches 
diagonally, and it also comes in 4GB or 6GB models. Additionally, all U.S. models have 
a built-in FM tuner with recording capabilities and voice-recording functions. 

Because even the largest-capacity Sansa e200 is smaller than most hard drive-based 
players, you may be concerned about storage space. However the Sansa e200 has a 
microSD card slot, so you can buy cards for virtually unlimited storage capacity. 

Bottom Line: For a super-small and lightweight player, the Sansa e200 flash-based 
MP3, photo, and video player packs a punch including a microSD expansion slot. 




Apple Video iPod 30GB 
($299; www.apple.com) 

Arguably the most popular music 
player with video capabilities is the 
video iPod, which comes in your choice 
of white or black finishes and either 
30GB or 60GB of storage space on a 
hard drive. 

In addition to watching video on the 2.5- 
inch color screen, you can view photos, 
play games, and access a synchronized 
copy of your calendar and address book. 
On a PC, iTunes lets you synchronize your 
calendar and address book from Outlook 
or Outlook Express. You can also enjoy 
ad-free episodes of ABC and NBC shows 
such as "Desperate Housewives" or 
"Scrubs" on your iPod for $1.99 by down- 
loading them via iTunes. 

Although we typically advise against 
running with a hard drive-based music 
player, Apple's Web site says the iPod 
was "designed for people with an active 
lifestyle" and has up to 20 minutes of skip 
protection, so you're free to enjoy your- 
self without missing a beat (literally). 

One of the first things we noticed about 
the video iPod is how slender and light- 
weight it is. The 30GB video iPod mea- 
sures less than a half of an inch thick and 
weighs approximately 4.8 ounces, making 
this music player extremely portable. 
We also liked the fact that the iPod 
uses a single USB cable for charging and 
synchronizing with your computer, which 
makes it easier to pack for a trip. Keep in 
mind, however, that if you just want to 
charge your iPod, you'll either need to 
have a computer handy or purchase a 
separate power adapter such as the 
Sonnet iPod USB Power Adapter ($19.95; 
www.sonnettech.com) that plugs directly 
into a wall outlet. 

Bottom Line: With its slender body, 
innovative scroll wheel, and vibrant 
2.5-inch color display, it's no wonder the 
iPod is so popular. 
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Creative Zen Vision :M 
($299.99; us.creative.com) 

Although the video iPod comes in only 
two colors, the Creative Zen Vision:M 
gives you a few more choices: It comes 
in black, white, pink, blue, and green. 
Although it may not be as thin or 
trendy as the iPod, the Zen Vision:M 
has some features that iPods don't, 
including an FM tuner, voice recorder, 
and interchangeable power adapters. 

This compact MP3 player is just under 
3/4-inch thick, and it weighs approx- 
imately 5.7 ounces. With the 30GB hard 
drive, you can store plenty of photos, 
video, and music, along with calendar 
appointments, contact information, and 
task lists that you've synchronized 
with Outlook on your computer. The 
Vertical Touch Pad makes the Zen 
Vision:M easy and comfortable to use 
with one hand. 

You also have the option of charging 
the Zen Vision:M using the included 
power adapter or through the USB 
cable (also included) connected to your 
computer. You can connect a wired 
remote (purchased separately) to the 
stereo headphone jack for control 
during a brisk walk or when you tuck 
the device into your bag. 

Some of the other features we love 
about the Zen Vision:M include an 
audio and video out jack (a separate 
adapter is required, such as the ZEN 
VISION:M Audio Video Cable [$18.99; 
www.creative.com]), a built-in micro- 
phone, and its 2.5-inch, 262,144-color 
display. Also, we love the fact that the 
Zen Vision:M supports TiVoToGo, 
which makes it free to download TV 
shows to our player that we've recorded 
on our TiVo. 

Bottom Line: The Zen Vision:M has a lot 
of extra features such as an FM tuner, 
calendar, and TiVoToGo support, along 
with impressive audio and video. 




iAUDIO X5 20GB Black 

($279.99; www.cowonamerica.com) 

Compared to the 2.5-inch color displays of the Vision:M and video iPod, the iAUDIO 
X5's display is small (approximately 1.8 inches), and it also has a lower resolution. 
Still, you can enjoy short videos on the X5's 260,000-color display, and it comes in 
30GB ($329.99) and 60GB ($399.99) models as well. Like the Vision:M, the X5 has an 
FM receiver and can record voice notes. It can also record FM radio. 

For sound control, the X5 has an equalizer with seven presets and customizable con- 
trols. If you want the ability to control your MP3 player while it's tucked in your bag, 
a remote control is available for the X5 for $49 (onlinestore.cowonamerica.com). 

The included jetCast software lets you produce your own Internet broadcast so you 
can listen to your music from any Internet-connected computer. In addition, the 
JetShell PRO software makes it easy to convert and upload video and audio files to 
the device. 

If you don't like to put your MP3 player in a case, the X5 comes with two screen pro- 
tectors which will help prevent screen scratches. In addition, the outer casing of the 
X5 feels very sturdy and is made of metal, not plastic (the front of an iPod and the 
Vision:M's casings are plastic). 

Bottom Line: Although the X5 may have a smaller screen than some MP3 players 
we've seen, it does have a very sturdy feel and comes with easy-to-use software. 
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Tied Up In Knots 




Handle With Care 



There are a slew of methods you can employ 
to reduce the clutter caused by numerous 
home-theater cables. Whatever method you 
choose, always keep the golden rule of cables 
close to your heart: Never crimp or kink cables. 
This is especially true of fiber optic cables, such 
as optical audio cables. Fiber optic cables have 
an extremely thin strand of glass that a laser 
passes through, and though this strand is flex- 
ible enough to bend a little, bending it too se- 
verely can break the strand and render the 
cable useless. 



Give It A Name 



Any home-theater setup will have a lot of ca- 
bles to manage, and many look exactly the 
same. Labels are a great way to keep tabs on all 
of your cords. Just affix a label at the end of 
each cord and write the type of cable and what 
device it connects to at each end, and you 
have a guide that helps you figure out where it 
goes should you ever need to unplug it. This is 
also a cost-efficient solution. For example, the 
Write-On Self-Laminating Cable Markers 
($1.99; www.radioshack.com) work great for 
this purpose. Or, if you'd prefer, clear tape and 
a piece of scratch paper also make good labels. 



Raceways 



It's often difficult to hide cables, especially if you 
have a surround-sound system that requires 
you to mount speakers at various points in your 
living room. Raceways offer a simple solution to 
conceal these cords. They are generally made 
from plastic and conform to walls to give you 
an easy way to keep your cords out of sight and 
out of the way. Best of all, you can paint many 
raceways to match the color scheme of the 
room they are in. Web sites such as Wiretracks 
(5-foot section $13.45; www.wiretracks.com) 
and Mycableshop.com (3-foot large capacity 
section $9; www.mycableshop.com) have 
numerous options for whatever your home- 
theater situation may require. 



Turtle Power 



If you're sick of the slack on your A/V cables, 
wrap them around a Cable Turtle ($5.99/small, 
$9.99/large; www.cableorganizer.com). Open 
the half-shell coverings to reveal a spool, wrap 
the excess cord around it, and then fold the 
shell coverings down again to conceal your 
cord. Each small Cable Turtle holds about 5.5 
feet of standard U.S. two-prong wire, while a 
large turtle can hold about three times that 
much. If you are looking for a discreet cable 
management option, you can get Cable Turtles 
in black, grey, or brown. However, if you want 
to make a bolder statement, you can buy these 
guys in bright red, yellow, or blue. 



An easy and inexpensive way to control cable 
clutter is with a few strategically placed clips or 
ties. You can get dozens of zip ties (the ones 
where you insert the tip of one end through 
the loop on the other end), for a few bucks. For 
instance, 9th Tee Enterprises sells 1,000 ties of 
various lengths for a reasonable price ($11.95; 
www.9thtee.com). If you use zip ties, the main 
downfall is that they are a one-and-done 
product. When you have a new device with a 
cord, you have to cut the zip tie, add the new 
cord, and then bundle them all together with a 
new zip tie. The twist ties that come with trash 
bags or loaves of bread will also work well if 
you have only a few thin cords to restrain. For a 
little more, you can find Velcro ties that you 
can adjust and reuse pretty easily (10-pack 
$13.50; www.iccproducts.com). 




by Sam Evans 
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So You Want . . 



Do You 




Dream It & Then Do It 

An acquaintance recently expressed her interest in getting a digital music player. Nothing 
elaborate; nothing too expensive— Molly was interested in something she would primarily 
listen to during her gym workouts. Beyond that, she didn't know what she wanted. It 
sounded like a job for a flash-memory player. How about Apple's iPod nano ($149 and up; www.apple.com)? 
Molly was aware of iPods, of course, but despite our enthusiasm, wasn't totally convinced. 



In the end, she made the right decision. 
It wasn't the iPod. 

Instead, she chose the iRiver T10 (512MB, 
$149.99; www.iriveramerica.com). On the 
surface, it didn't make sense. Why select 
a player with half the storage space of an 
identically priced iPod? The more Molly 
learned about her options, the more she 
was sold on one feature the iRiver player 
has that no iPod does: an FM radio. And 
she couldn't be happier with her choice. 



Research Smart, 
Shop Smarter 

Molly's experience is pretty common; 
we want something that's hot in the 
consumer electronics world, but we 
barely know where to begin doing the 
research. Eventually, though, armed 
with enough knowledge, we zero in 
on the ideal choice. To that end, we'll 
offer you a few general research strate- 
gies you may find helpful: 



Consult user reviews. Sometimes the 
most useful feedback comes from 
someone you know who already owns a 
product you're considering. But what if 
you don't know anyone who does? A 
number of Web sites let people post 
their own reviews, including Epinions 
(www.epinions.com), BizRate (www.biz 
rate.com), and Amazon (www.amazon 
.com). These sites can give you a general 
sense of what other folks think of a pro- 
duct's user-friendliness, reliability, etc. 
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So You Want . . . 




"An ideal purchase 

is one that truly fits you, whether that 

means it feels right in your hand 

or matches your decor." 



Take notes. As you're comparison- 
shopping for a product, jot down what 
you learn about different models, and 
make sure you carefully note what you 
like and don't like. Technology and 
features evolve quickly too, so also jot 
down any terms you're unsure of, so 
you can investigate them later at 
our online Dictionary & Encyclopedia 
(www.firstglimpsemag.com). 

Get out of the house. According to 
recent retailer studies, women usually 
prefer shopping for electronics online 
rather than in brick-and-mortar stores. 
It's easier to look for the best price 
online, and the Web provides product 
information without the need to rely on 
salespeople who may try to steer you 
toward particular purchases based 
solely on cost. 

Still, even if you ultimately buy your 
HDTV, DVR, MP3 player, digital camera 
or camcorder, or any other electronic 



device online, be sure you check out 
prospective items in person first. An 
ideal purchase is one that truly fits you, 
whether that means it feels right in your 
hand or matches your decor. For criteria 
such as this, there's no substitute for 
direct contact. 



Clear the path for return. 

Occasionally we don't get 
it right the first time. Be- 
fore buying a device, make 
sure that you are crystal 
clear on the retailer's return 
policy, and how long you 
have to decide to take some- 
thing back. 



happen but also be happy with it. We've 
been where you are, and we're ready 
to help you achieve the best of your 
consumer electronics dreams. 03 

by Brian Hodge 



Now Let's Get 
Specific . . . 

In the next few articles, we'll look 
at various types of gadgetry you 
may want, and what you'll need 
to consider to not only make it 
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HDTV 

The Ins & Outs Of High Definition 



Long gone are the days of huddling 
around your parents' 19-inch TV 
to watch "The Cosby Show." In 
those days, big-screen TVs were just 
plain big, and home-theater enthusiasts 
hailed something called a laser disc the 
next hot item for watching movies. 

In truth, HDTV isn't terribly new either 
(HDTV sets will celebrate their 10th 
birthday in 2008). Although HD pro- 
grams are still largely limited to the 
major networks, you now have plenty 
of options for making your personal ul- 
timate HDTV setup. TVs are available 



to meet almost any budget, making 
watching content in the two most 
readily available HD formats — 720p or 
1080i — easier than ever. 

On the other hand, a number of other 
products have entered the market that 
will let you enjoy your HDTV in new 
ways. In fact, whether you're watching 
"Million Dollar Baby," entertaining 
guests during every Sunday's NASCAR 
race, playing video games, or recording 
the new episode of "Law & Order: 
Special Victims Unit" you didn't have 
time to watch, you can do it all in HD. 



Select The Centerpiece 

Being the first one among your friends 
with an HD-DVD player won't do you 
much good if you don't have a TV ca- 
pable of supporting it. Take your time 
when shopping and keep in mind that 
the best HDTV for you may not be the 
most expensive model you see. You 
should consider a number of factors be- 
fore you plunk down a month's salary at 
an electronics retailer. 

Start with size. Unless keeping up with 
the Joneses is crucial to your social 
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Vigilant Buying: Top Questions To Ask 



Don't leave the store with an ex- 
pensive television until you feel as 
though you've shaken hands with 
its designer. Here are some ques- 
tions you should remember to ask 
on the showroom floor, especially 
as you're drawn to the crystal 
clear images and dazzling colors. 

Does this TV have a built-in HD 
tuner, or will I need to get a sepa- 
rate set-top box? 

How many HDMI inputs does it 
have? (A set-top box, an HD 
DVD player, and a digital cam- 
corder are three devices that will 
need HDMI inputs.) 



What is the TV's life span? (For 
example, when will I need to re- 
place an LCD RPTV's bulb?) 

Do you know what kind of HD 
programming is available in my 
viewing area? 

Will this particular model support 
1080p? 

How much does your extended 
warranty cost and exactly what 
types of repairs does it cover? 
(Speaking of warranties, it's al- 
ways a good idea to read the 
terms of an extended warranty or 
a similar plan for yourself.) 



First Glimpse Favorites 



Here's a quick look at the TVs on 
our wish list: 

Sharp Aquos LC-26D4U 
($1,599.99; www.sharpusa.com). It's 
a versatile flat-panel LCD that's per- 
fect for a dining room or bedroom. 

Mitsubishi WD-73927 ($7,999; 
www.mitsubishi-tv.com). A built-in 
HD DVR lets you watch "Prison 
Break" in HD whenever you want. 



standing in the neighborhood, ask your- 
self if a 55-inch LCD RPTV (rear projec- 
tion TV) is worth the extra money or if 
saving money on a 50-inch screen is a 
more sensible choice. Likewise, if you 
don't have space constraints, consider 
an LCD or DLP (Digital Light Processing) 
RPTV instead of a flat-panel TV. These 
TVs' cabinets, although more shallow 
than comparably-sized tube TVs, still 
give them considerably more depth 
than flat panel models and require a 
stand or entertainment center. 



Sony KDS-R60XBR1 ($4,499.99; 
www.sonystyle.com). One of our fa- 
vorites, this 60-inch RPTV handles 
1080p and has a superb picture. 

Panasonic TH-50PX60U 
($3,499.95; www.panasonic.com). 
For the price, this a great mid-range, 
50-inch plasma. A built-in SD 
(Secure Digital) card reader creates 
stunning photo slideshows. • 



Be sure to consider strengths and weak- 
nesses. Plasma TVs, for example, often 
have superb color contrast but don't 
have the same resolution as similarly 
sized LCDs. LCD TVs should provide 
slightly better image detail but the na- 
ture of an LCD's pixel means it can't 
match plasmas in displaying dark blacks. 

There are more reviews and recom- 
mendations than you'll have time to 
read, but don't forget the most impor- 
tant judge: your own eyes. You can 



read about the advantages and disad- 
vantages of each technology in "TV 
Guide, Part I" in the February issue of 
CE Lifestyles (www.firstglimpsemag 
.com/tvguide), but once you have a 
grasp of the technology, the TV that 
looks the best to you is probably the 
best TV for you. 

Cable Conundrum 

Buying an HDTV is like any other major 
CE purchase: It immerses you in another 
world of accessories. As HD gaming con- 
soles and movie players hit the market, 
you'll need cables to connect them to 
your HDTV. Do you need an HDMI 
(High-Definition Multimedia Interface) 
cable? Do you need a special cable at all? 

If the HDTV you buy has a built-in 
tuner, you can receive an HD signal over 
your cable TV provider's coaxial cable 
without any additional equipment. If 
you have cable TV service, you should 
receive network channels such as ABC, 
CBS, and NBC if they are available in HD 
in your area, but cable providers usually 
charge for channels such as ESPN HD or 
TNTHD. 

HD-ready TVs can display an HD image 
but require a set top box to receive and 
process the signal before sending it on 
to the TV. In this case, you'll need to 
connect the box to the TV with an A/V 
cable. Component video cable (Belkin 
6-foot Pure AV, $34.99; www. belkin 
.com), which consists of red, green, and 
blue plugs, is the lowest-grade cable ca- 
pable of HDTV. HDMI (Monster HDMI, 
$250; www.monstercable.com) cables 
provide a clearer, digital picture and 
also deliver surround-sound audio, but 
they cost considerably more than com- 
ponent cable. 

Beyond TV 

Although popular prime time shows 
ranging from 'American Idol" to "West 
Wing" are available in HD, the vast 
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majority of programs are still 
stuck in standard definition. 
The general lack of HD con- 
tent may have been a deter- 
rent to splurging on an HDTV 
in the past, but the long wait 
for a video game console and 
next-gen movie player is over. 

Video-game enthusiasts re- 
ceived the answer to their 
prayers last November when 
Microsoft released the Xbox 
360 ($399; www.xbox.com). All 
Xbox 360 games are playable 
at 720p or 1080i, which is a 
dramatic step up from the 
original Xbox. Sony has been 
working hard to bring its own 
HD-capable video game con- 
sole to fruition, but its Play- 
Station 3 ($499/$599; us.play 
station.com) won't be avail- 
able until November. Still it 
might be worth the wait: You can play 
games in 1080p (the Xbox 360 is limited 
to 1080i), and the PS3 will have an inte- 
grated BD (Blu-ray Disc) player. 

Speaking of BD, movies have finally re- 
ceived a long overdue makeover in 
2006. But in a rematch of VHS vs. 
Betamax, BD will have its hands full bat- 
tling HD DVD (High-Definition DVD) 
for control of your HD home theater. At 
press time, Toshiba's HD-A1 and HD- 
XA1 ($499.99 and $799.99, respectively; 
www.toshiba.com), were two of the ear- 
liest available HD DVD players. 

By comparison, the first BD players will 
be more expensive but can harness 
1080p technology. Samsung's BD- 
P1000 (about $1,000; www. Samsung 
.com) should be available as a Fourth 
of July present. 

Of course if you'd rather sit on the 
sidelines and wait for a winner in the 
BD/HD DVD format war, buying a 
DVD player that can upconvert your 
current DVDs is a cheaper investment 




that yields impressive results. These 
players, such as Panasonic's DVD-S77S 
($249.99; www.panasonic.com) con- 
nect to an HDTV with an HDMI cable 
and convert a DVD from 480p to 720p 
or 1080i output. 

You'll learn more about DVRs in "So 
You Want ... A DVR" on page 42, but 
HD DVRs let you record and watch HD 
programs. HD DVRs have 
an HD tuner to receive an 
HD signal, or at least com- 
ponent video outputs to 
send the signal to and from 
HDTV, and a large hard 
drive (because of the higher 
resolution, recorded HD 
shows consume far more 
space on a DVR than SDTV). 
It's not as easy as setting your 
TiVo to record in HD. 



it's a great time to take the plunge and 
invest in an HD setup. As producing 
content in HD becomes more afford- 
able, you can sit back, relax, and enjoy 
the growing number of channels, 
shows, and special events making the 
switch to HD. B3 

BY VlNCE COGLEY 
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Bright Future 

With prices continuing to drop 
and new products that put your 
HDTV to work arriving monthly, 
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ADVR 

Is It Better To Buy Or Lease? 



Much like shopping for a new 
car, one important question 
to answer when shopping for 
a DVR is this: Do I buy or lease? Thanks 
to the trailblazing TiVo, satellite TV 
providers, cable companies, and CE 
manufacturers such as Philips, Sony, and 
Panasonic, you have that choice if 
you're interested in adding a DVR to 
your home entertainment system. Your 
options include everything from a low- 
cost add-on to your monthly digital 
cable TV subscription, to buying an HD 
(high-definition) DVD player/recorder 
with a hard drive. 



We'll show you the options available, so 
you can make an informed decision. As 
you'll see, cost is just one concern; you'll 
also want to consider features, conve- 
nience, and compatibility. 

Advantage, DVR 

Remember when VCRs were considered 
cutting edge because you could record 
one program while watching another? 
DVRs blow that technology away be- 
cause they let you record a program 
while watching a program you've al- 
ready recorded. 



Features vary from brand to brand, of 
course, but here are some key functions 
to look for in a DVR or DVR service: an 
on-screen EPG (electronic program 
guide), parental controls, sophisticated 
search tools, scheduling recordings via 
the Web, and recording an entire season's 
worth of shows with one command. 

One of the best features of a DVR has 
nothing to do with recording a program: 
You can pause, rewind, and in some cases 
fast-forward live TV. Think of the fun you 
can have rewinding all the funny bits of 
"The Office," for instance, even as the 
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episode is airing for the first time — and 
even as you're recording the program. 

Leasing Options 

If you'd like to get comfortable using a 
DVR before you buy one, then renting or 
leasing a recorder is a wise choice. You 
can go this route whether you use digital 
cable or satellite TV or want to try TiVo. 

Digital cable. Perhaps the simplest way to 
get a DVR is to upgrade your current dig- 
ital cable service. Though specific terms of 
service depend upon your cable provider, 
this is a low-cost option in many markets. 
For instance, Time Warner Cable (www 
.timewarnercable.com) customers can get 
either a DVR or HD DVR for $4.95 a 
month in addition to their monthly dig- 
ital cable fees. (You must subscribe to 
digital cable to get the DVR set-top box.) 
This recorder replaces the digital set-top 
box customers already pay for. You won't 
be able to burn discs using a Time 
Warner-issued DVR, but you can connect 
the DVR to DVD units with a burner. 

Similarly, Comcast (www.comcast.com) 
charges $9.95 per month for a DVR in 
addition to current subscription prices 
for digital cable service. 

Check with your cable company about 
any additional fees, such as installation. 
You may be able to pick up the DVR 
set-top box at your local cable office 
and hook it up yourself, thereby saving 
any installation charges. 

Satellite TV. At press time, DirecTV (www 
.directv.com) is offering its subscribers a 
free upgrade (after a $99 instant rebate) 
to a DVR for an additional monthly 
charge of $5.99. That cost is the same 
even if you order additional DVRs, but it's 
waived if you subscribe to DirecTV's Total 
Choice premier package. An HD DVR, on 
the other hand, costs $399 after a $100 
instant rebate. Check the Current Offer 
section of the Web site for special offers 
on prices and equipment. 



Depending on their programming pack- 
ages, which run from $19.99 to $99.99 a 
month plus $5 for local channels, Dish 
Network (www.dishnetwork.com) sub- 
scribers may have to pay an additional 
$5.98 monthly for a DVR from this satel- 
lite TV provider. Dish has several DVRs 
models. One HD receiver, the ViP622 
($299.99 one-time lease fee) works simul- 
taneously with two TVs — one HDTV and 
one SD (standard definition) TV. 

The 625 ($5.98 per month), an SD re- 
ceiver, also works with two TV sets at the 



price plan. The cheapest option is the 80- 
hour TiVo Series2 DVR, and you won't be 
charged a one-time box fee. Monthly 
plans start at $16.95 with a three-year 
agreement (for a cost of $610.20). Or, pre- 
pay $469 for a three-year plan. 

The newest recorder is the 80-hour TiVo 
Series2 Dual-Tuner, which lets you record 
two programs at once, with certain re- 
strictions. The monthly and prepaid plans 
for this box are the same as for the other 
80-hour Series2 recorder, but you'll also 
have to pay an up-front fee of $30. 



Four Of Our Favorites 



As you shop for a DVR, start by 
considering the features on 
these four models. 

80-Hour TiVo Series2 DT DVR 

$16.95 a month and up; 
www.tivo.com 

TiVo users swear by how easy it is 
to use this service — the Season Pass 
feature, for instance, records every 
episode of program for an entire 
season, omitting the reruns. 

Philips DVDR3355 

$199; www.philipsusa.com 

Lots of playback options and 
i.Link connectivity, plus six hours of 
recording on a single disc. 



same time. You can record two programs 
at while watching a third that you've 
recorded or while watching a broadcast. 
If you switch the receiver to single-set 
mode, you can enjoy picture-in-picture. 

TiVo. Since its debut in 1999, TiVo 
(www.tivo.com) has continued to change 
its subscription packages and upgrade its 
DVRs to keep up with the competition 
from cable and satellite TV providers. 

At the TiVo Web site, you pick from one 
of three TiVo recorders and then pick a 



Pioneer DVR-640H-S 

$399; www.pioneerelectronics.com 
A 160GB hard drive, TV tuner, 
USB connectivity, and a "commer- 
cial skip" button on the remote are 
just some of the outstanding features 
of this model. 

Toshiba RD-XS54 

$699.99; www.toshiba.com 

This well-designed recorder, with 
its 250GB hard drive, HDMI 
output, and Network NAVI feature, 
which lets you connect the recorder 
to your home network through a 
LAN port, is ideal for the digital- 
recording enthusiast. • 



Your third option is the 40-hour Humax 
DVD Recorder with TiVo. You can't 
store as much programming on this 
recorder, but you can burn what you 
record to a disc. Monthly and prepaid 
plans cost the same for this recorder as 
for the others, but you'll have to pay a 
lease fee of $180. 

You can hook up a TiVo box to a TV re- 
ceiving programming via an antenna, 
cable, digital cable, or satellite, although 
the 80-hour TiVo Series2 Dual-Tuner is 
better suited to cable customers. Both 
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80-hour TiVo Series2 recorders work with 
a broadband connection. If you're run- 
ning pre-7.2 TiVo software, you must 
connect to a phone line during the initial 
setup. If you don't have a landline, then 
you can take the box to a friend's house 
and use hers; otherwise, if you're using 7.2 
TiVo software, you may set up the system 
using either a landline or a digital cable 
phone (VoIP). After that, you'll need a 
phone line or a broadband connection to 
get updated programming information 
from TiVo. TiVo includes a 25-foot phone 
cord with each of its recorders. 

Parents will be happy to hear that TiVo 
added a new KidZone feature at no addi- 
tional cost to its TiVo Series2 DVRs. 
Moms and dads can create age- and con- 
tent-appropriate program lists, based on 
personal preferences and TiVo's recom- 
mendation menus. Kids access the menus 
from the Now Playing List to watch only 
approved programs, live or recorded. 
Using a four-digit password, parents can 
access the rest of the Now Playing list. 

Buy Your Own DVR 

Instead of leasing from a provider, you 
may prefer to buy a DVR to obtain extra 
features and eliminate monthly fees. 
You have a range of options and prices. 



On the high-end, combo units record 
programs and burn DVDs. The Sony 
RDR-HX715 ($699.95; www.sonystyle 
.com) boasts a 160GB hard drive, which is 
good for about 260 hours of program- 
ming — more than three times the ca- 
pacity of TiVo's basic DVR package. The 
RDR-HX715's "chase playback" feature 
lets you watch a program from the begin- 
ning even as you're recording it. It also has 
an HDMI (high-definition multimedia in- 
terface) connection, so you can record 
and view HD programs on your HDTV. 



Another new combo model is Pioneer's 
DVR-640H-S ($399; www 
.pioneerelectronics.com). 
Its 160GB hard drive holds 
more than 300 hours. (The 
lower the quality you select, 
the more hours you can 
record to the hard drive.) But 
you can also record to DVDs 
and play many DVD and CD 
formats, including photo discs. 
It lacks an on-screen program- 
ming guide, but the remote con- 
tains a "commercial skip" button, 
so you can watch recorded pro- 
gramming uninterrupted. 



prefer a less expensive model, the Pana- 
sonic DMR-ES20S ($199.95; www2.pana 
sonic.com) is a good choice. This progres- 
sive-scan DVD player records several 
types of discs, including DVD-R, -RW, and 
+ R and plays CDs. It doesn't have on- 
screen guide, but it features the chase 
playback feature and simultaneous 
record and play abilities. 

More Options To Come? 

As you mull over your options, one cable 
company is working on giving consumers 
yet another choice. Cablevision (www.ca 
blevision.com) has announced plans to 
test RS-DVR, a remote storage DVR ser- 
vice that replaces DVR set-top boxes. 
Subscribers could record two programs 
at once while watching a third recorded 
program and store 45 hours of program- 
ming on Cablevision network servers. 

Although the RS-DVR is still to come, 
you have many good choices in DVRs 
now. Before you buy or lease, head to 
Best Buy or another local CE store to get 
a hands-on demonstration. And ask 
plenty of questions about how your 
DVRs will work with your home enter- 
tainment system. B3 

by Rachel Derowitsch 



shdf 



y/oJtck' 



vXS55 



r.tosVnt> a - 



.$599 



com 






^v^tll 



corvsi 



ider 



Bd 



• . .,. -'o RD-*- 5 ^ _,y e space to 



Ac^^iiyo^- 



recoil . t urs oi y"~- 
^ record hoUp M1 



250 GB Hard a Vr% i u- ?20p or w~- ^ 

connect^ to up ^ tftfTV ^ ^ reC ords 



-XS55 » 







You don't need to pay for a hard 
drive to get a quality DVR. If you'd 
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A Home-Theater 
System 



Tune la Turn Oa Bliss Out 



Few people buy a complete sur- 
round-sound system along with 
their DVD players. Instead they 
start out by running their player's 
audio through their TV's speakers or 
their entertainment center's stereo. 
Although that route works, the aural 
experience is going to fall woefully 
short of its potential. 

Although it may finally be time to 
pump up your volume, adding surround 



sound isn't just a matter of grabbing 
the first system you find that's in your 
budget. There are several considera- 
tions, preparations, and expectations to 
contend with first. 

How Many Speakers? 

A 5.1 system is the most popular home 
theater configuration, with five normal, 
full-range speakers, plus a subwoofer 
that plays just the deep bass tones. The 



full-range speakers consist of left and 
right front speakers (which go on each 
side of your TV), a center speaker (above 
or below), and left and right surround 
speakers (each side of your listening po- 
sition). The subwoofer should optimally 
be located in the center, but because 
most subs are big and bulky, you can put 
it wherever there's room for it. 

6.1 and 7.1 systems add one or two 
additional speakers a few feet behind 
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Our Favorite Home-Theater Systems 

I f you'd prefer to shop for a ready- 



to-go system with a receiver and 
DVD player as well as speakers, 
rather than mixing-and-matching 
components, here are a few 
to consider: 

Harman/Kardon HS 100 ($899; 
www.harmankardon.com). If you're 
pinched for space, the components in 
this trim, tidy system will deliver a 
surprisingly big sound. 

JVC TF-C6 ($530;www.jvc.com). 
This setup delivers high style and 
great sound, with ultra slim speakers 



the listening position, so your 
room arrangement will influence 
what you can install. 

Prepare To Receive 

The receiver is your audio sys- 
tem's nerve center. It receives 
audio from the various compo- 
nents, amplifies their signals, and 
relays the audio to your speakers. 
However, receivers vary consider- 
ably in their number of inputs 
and outputs. 

Even an entry-level receiver such 
as Sony's STR-DG500 ($199.99; 
www.sonystyle.com) will fit right 
in with a DVD player, a 5.1 
surround system and a few other 
components. But the more com- 
ponents you have, the more in- 
puts the receiver will need, using 
three main types of jacks: coaxial digital 
and optical digital, both of which can 
carry multi-channel audio signals, and 
RCA jacks for stereo. 

Before deciding on a receiver, list every- 
thing else you want to use with it, or 
expect to in the future, and the inputs 
they require. Many receivers already 



that have their own stands or are 
suitable for wall mounting. 

Onkyo HT-S780 ($499; 
www.us.onkyo.com). For movie buffs 
who want to be truly surrounded by 
audio, this 7. 1 system delivers 
tremendous bang for the buck. 

Panasonic SC-HT740 (349.95; 
www.panasonic.com). If you detest 
the idea of running cables the length 
of your room, this system is compat- 
ible with the optional SH-FX60 Wire- 
less Rear Speaker Kit ($149.95). • 




have a built-in radio tuner, but other 
components may include your cable or 
satellite TV connection, a CD player, 
an iPod or iPod dock, a DVD-Audio or 
SACD (super audio compact disc) 
player (some DVD players are compat- 
ible with these formats), a gaming 
console, and legacy components such 
as a cassette player and turntable. In 



the near future, this may also include a 
Blu-ray disc or HD-DVD player, as they 
become more widely available. 

Many receivers also feature outputs 
for a second speaker system, such as a 
stereo configuration in another room. 

Cable Ready 

If the receiver is your system's nerve 
center, then audio cables are the actual 
nerves. In most cases, 12-gauge copper 
speaker wire should be durable enough 
to serve you well. As you'll be con- 
necting at least five speakers, you may 
want to buy a 50- or 100-foot spool. 
Best Buy, for instance, carries Acoustic 
Research's (www.araccessories.com) PR- 
221 50-foot spool of 12-gauge 
wire for a street price of around 
$39.99. Your local dealer might 
also offer individually cut lengths. 

Subwoofers usually use a heavier 
cable specially engineered for 
bass signals, and nobody makes 
them better than Monster Cable 
($29.95 and up; www. monster 
cable.com). 

You'll no doubt want to keep the 
cables for your surround/rear 
speakers as inconspicuous as pos- 
sible, so plan on running them 
along baseboards, under rugs, etc. 
There's also the wireless speakers 
option; see our "Favorite Systems" 
sidebar for one suggestion. 

What About 

Additional 

Accessories? 

With hundreds or even thousands of 
dollars' worth of components, you don't 
want them fried by an errant light- 
ning strike. We recommend plugging 
each one into a power strip that 
provides good surge protection, such 
as Tripp Lite HT1010SAT3 ($129.99; 
www.trip plite.com). This model also 
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Questions You Should Ask 



When you're shopping and eval- 
uating your options, there are 
three questions you should ask your 
sales representative. 

How many watts per channel does 
this receiver deliver? 

It's important to have enough 
power for your room, so you can 
adequately fill it with clean, quality 
sound. Here's a loose guide, on a 
per-channel basis. 

• Up to 100 watts: Small rooms 
under 200 square feet 

• 150 to 200 watts: Medium rooms 
200 to 300 square feet 

• 300 to 400 watts: Large rooms 
over 300 square feet 

How easy will it be to expand this 
system if I want to add more 
speakers in the future? 

You'll be able to quickly tell if it's 
even possible by the surround rating, 



provides power conditioning, so the 
entire system runs cleaner, without 
power fluctuations. It also filters out any 
line noise that could potentially degrade 
the audio with interference. 

You may also need speaker stands. The 
ideal position for front speakers is with 
their tweeters (the smallest loudspeaker 
component, usually located near the 
top of the cabinet) at ear level, relative 
to your listening position. If you're 
using tower speakers for your left and 
right fronts, they should be fine, but 
if you're using bookshelf or midsize 
speakers, you definitely don't want 
those down on the floor. 

If there's no room for them on the media 
center or TV stand, or you're not wall- 
mounting them alongside a flat-panel TV, 
then you'll need stands, such as Sanus 



which you'll find on the packaging, 
the shelf tag in the store, and at the 
Web site on which you've done 
your research, for the receiver. For 
instance, it might handle a 6.1 
configuration, even though you 
may only start out at 5. 1 . What 
may be less obvious is whether you 
can buy an additional speaker or two 
that will match the originals. 

Can I listen before I buy? 

Because what sounds good to 
one's ears is so subjective, it's a bad 
idea to buy speakers without 
auditioning them. Bring some CDs 
and/or DVDs that you know well 
and pay attention to how they 
sound. This is also a great way to 
compare two or more speaker sets 
and judge which sounds preferable 
playing the same material. If your 
sales rep refuses the request, take 
your business elsewhere. • 



Systems' Euro Foundations EFSat stands 
($99.99/pair; www.sanus.com) to elevate 
them. Don't confine your search to elec- 
tronics stores: At our local World Market 
(www.worldmarket.com), 
we found a beautiful pair 
of slim media cabinets 
that made perfect speaker 
stands ... so be creative. 



After You're 
Connected 

One of the most common 
questions surround-sound 
newcomers have is whether 
the technology works with TV 
shows and televised movies, in 
addition to DVDs. 

This depends entirely on the pro- 
gram signal you're receiving. For 



true surround sound, the signal must 
be encoded with multichannel audio, 
the same as a DVD. You'll only receive 
this if you're subscribing to high-defin- 
ition programming from a digital cable 
or satellite provider or receiving it via 
antenna as an on-air broadcast from a 
local station. You'll have to investi- 
gate what's available in your area — 
although not all HD programming 
necessarily carries a surround signal. 

Even with stereo material, however, 
your extra speakers need not sit idle. 
Your receiver's Dolby Pro Logic ll/llx or 
DTS NEO:6 settings can create faux 
surround sound from two-channel 
sources. Check your user's manual to 
learn how to set your receiver to these 
and other surround sound formats. 

Even a basic surround-sound system 
will greatly enhance your family's 
movie-watching experience. But as you 
plan your system, don't merely con- 
sider what will satisfy you now; think 
ahead: You'll never regret having a 
system you can grow with, adding 
components and even extra speakers in 
the future. 133 

by Brian Hodge 
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An iPod 

Find The Perfect Tod For You 



t's easy to decide that you want an 
iPod — but how do you know which 
one? Whether you're giving a gift or 
treating yourself to a digital indul- 
gence, choosing an iPod is not a snap 
decision. Just as you wouldn't buy a 
pair of shoes without trying them on, 
you shouldn't buy an iPod without first 
finding out if it fits. 

As with any CE purchase, before you 
swing by your local Best Buy (credit 
card in hand) or start shopping on the 
Web, you should sit down and decide 
two things: How much are you willing 



to spend, and what do you want to use 
an iPod for? Once you've written these 
two things down, you can start "trying 
on" iPods until you find the one that 
precisely matches your budget and 
your needs. 

If The Shoe Fits 

If your wish list looks something like 
this — easy to work out with, holds 
enough songs for a cross-country flight 
or a two-hour round-trip commute, 
looks cute, costs less than $100 — then 
the best iPod for you is the shuffle. 



As a flash media player (totally skip- 
free) that weighs about as much as your 
car key, this player certainly passes the 
workout test with flying colors. It even 
comes with a lanyard so you can wear 
the shuffle around your neck while you 
exercise. Available in two models, 
512MB ($69) and 1GB ($99), both 
exceed your capacity wishes and still 
come in under budget. 

What makes the shuffle special is its 
eponymous shuffle mode. Perfect for 
the indecisive, spontaneous, or time- 
crunched among us, when you plug 
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your shuffle into your computer's USB 
port, iTunes will randomly fill it with up 
to 240 (1GB) or 120 (512MB) songs 
from your library. Of course, this may 
mean that you'll be working out to 
Barry White and the cast recording from 
"Phantom of the Opera" when you'd 
rather be rocking with The Black-Eyed 
Peas. If you want a little more control 
over your musical environment, you can 
also autofill the shuffle from a specific 
playlist, or you can drag and drop only 
the songs you want and then switch to 
Play-in-Order mode. 

Nano, Nano 

If your wish list (and your budget) is a 
little more substantial than the one 
previously mentioned, then one of the 
two pricier, more fully-featured, and 
larger-capacity iPods will likely be a 
better match for you. For a list that 
reads — good to work out with, easy to 
carry in pocket or purse, holds enough 
songs for a week's worth of commutes 
or a three-day vacation, displays 
photos, plays podcasts, carries other 
files, costs up to $250 — the iPod nano 
is the ideal candidate. 

With three sizes (all under $250: 1GB, 
$149; 2GB, $199; 4GB, $249) this player 
won't break the bank but will deliver 
everything on your list. Literally pencil- 
thin, it's easy to carry or to work out 
with and even includes a built-in stop- 
watch. Because it's a flash media player 
like the shuffle, you can shake, jostle, 
and rattle it all you want, and it'll never 
skip a beat; plus you can also store 
other types of files on it, just as you 
would with any portable flash drive (in- 
cluding the shuffle). Your nano will ar- 
rive sans workout-related accessories, 
though, so you'll want to budget an 
extra $50 for a lanyard, armband, or 
other accessory if you don't want to 
hold onto it while you work out. (See 
the "Would You Like Fries With That?" 
sidebar for more information about 
desirable accessories.) 



The nano can play 14 hours without a 
recharge and can hold 1,000 songs (4GB), 
which should be enough to get you 
through a week (or more) of commutes 
or a long weekend away from civiliza- 
tion. Its 1.5-inch color LCD means you 
can view photos (it stores thousands) or 



full-color album art or play games such 
as solitaire, which is included. 



The Big One 

If your list basically says, "I want it all," 
then the video iPod is the best iPod for 



Would You Like Fries With That? 



^ ecause iPod holds a near 80% 
* share of the MP3 player market, 
it's no surprise that there's a bounty 
of accessories available from both 
Apple and a cornucopia of other ven- 
dors. Apple offers custom accessories 
at its online store (www.apple.com) 
including armbands ($29), in-ear 
lanyard headphones ($49), and a 
camera connector ($29), which lets 
you transfer photos directly from 
your digicam to your iPod. Ken- 
sington (us.kensington.com), which 
makes a whole line of accessories 
exclusively for iPod, recently released 
the Entertainment Dock 500 ($99), 



so you can play iPod tunes through 
your stereo, display photos or 
videos on the TV, and control it 
all with a wireless remote. Even 
automakers, such as Acura, Dodge, 
Ferrari, and Volkswagen, are getting 
in on the game by building iPod 
integration into new models. If you 
have an iPod need, from ways to 



to protect it or experience it better, 
it's likely that a quick Web search 
or visit to your local electronics 
retailer will present you with more 



do with. • 



Wedded To iTunes 



The iTunes music store 
(www.apple.com/itunes) boasts 
over 2 million songs and 3,000 
videos and TV shows. For all Mac 
users and Windows users running 
2000 or XP, iTunes is the most 
seamless way to get music (and 
video) into your iPod. iTunes 
software is free to download, and 
Apple offers an overview and tutorial 
at its Web site. You can also rip 
music from your own CDs and then 
transfer them to your iPod. Unfor- 
tunately, although almost all MP3 
manufacturers (including iRiver, 
Creative, and Dell) support the other 
major online music services, such as 
Napster (www.napster.com) and 



Rhapsody (www.real.com/rhapsody), 
Apple does not. If you buy an iPod, 
you won't be able to use music you've 
downloaded from Rhapsody, 
AOLMusic (music.aol.com), 
MSNMusic (MSN.music.com), or 
any other service. There are some 
awkward workarounds, but none of 
them are supported by Apple, and 
none of them can guarantee that 
sound quality won't be degraded. It's 
possible that Apple may change its 
"tune," but with such a large share of 
the market, the incentive to allow 
users to shop for music elsewhere is 
small. For now, when you buy an 
iPod, you commit to buying songs 
from iTunes, as well. • 
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you. This newest of the iPods shoots the 
moon with its features, capacity, and 
overall capabilities. You can choose be- 
tween two models, 30GB ($299) and 
60GB ($399), which dwarf their flash 
media siblings in terms of size. 

Two of the video i Pod's cool assets are 
its 2. 5-inch color TFT display and its 
ability to play video. With this in your 
pocket, you can watch video podcasts, 
TV shows, and music videos wherever 
you are. 

The video iPod offers more than 10 
times as much storage as the nano and 
the shuffle because it's not a flash player; 
inside the video iPod is a tiny, little hard 
drive. This means that the 60GB unit 
can hold 25,000 photos, 15,000 songs 
with full-color album art, and 150 hours 
of video, but it also means that it's not 
totally skip-free; a sharp drop could 



mean the end of the line for your 
video iPod. If you mostly want an iPod 
for working out, you should strongly 
consider buying one of the flash-based 
players, even though it would mean 
sacrificing storage and 
features. However, if you 
want a car or home stereo 
replacement, or a portable 
device that brings you 
music, podcasts, and video 
for commuting to work or 
school and just generally 
moving through life, then you 
should definitely treat yourself 
to a video iPod. 



budget), finding the perfect player will 
be a cinch. UB 

by Naomi Graychase 



The secret to living happily ever 
after with your iPod comes 
down to the same bit of wisdom 
that guides us through so many 
life choices: know thyself. Once 
you know your own desires (and 
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A D-SLR Camera 

Stop! What You Should Know Before You Shop 



f you have camera envy every time 

I you see someone outfitted with a D- 
SLR (digital single-lens reflex) but 
aren't sure you're ready for photo- 
graphic prime time, think again. With 
lower prices and more consumer- 
friendly features, D-SLR cameras are the 
camera of choice for many people — 
even those who have never used an SLR 
camera. Before you run to the local 
camera store, head to Best Buy, or type 
in the URL of your favorite online photo 
dealer (ours is www.bhphotovideo.com), 
it's important to look at the benefits and 
drawbacks of owning a D-SLR (also see 



"Affordable & Friendly Digital SLRs: Just 
Right Or Too Much?" on page 31 of CE 
Lifestyles, December 2005; www. first 
glimpsemag.com/SLRs). 

On the plus side, D-SLRs outshine their 
non-SLR counterparts (those with inte- 
grated lenses, meaning they're not inter- 
changeable) in almost every way. Pixel for 
pixel, D-SLRs will generally deliver better 
image quality and because lenses are in- 
terchangeable, you can outfit your D-SLR 
with whatever lens (focal length) is most 
appropriate for the subject matter. You 
will also find a variety of accessories — 



including filters, remotes, lens extenders, 
and underwater housings. 

In addition to full manual exposure con- 
trol, with a range of aperture and shutter- 
speed settings, D-SLRs also have more 
sophisticated feature sets. Although 
many of the entry-level D-SLRs are 
equipped with easy-to-use scene modes 
(you select the type of picture you're 
shooting, such as portrait or landscape, 
and the camera automatically chooses 
the settings), you can manually adjust a 
variety of attributes such as white bal- 
ance, ISO (light sensitivity), sharpness, and 
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A Lesson On Lenses 



Next to the camera, the most im- 
portant D-SLR system compo- 
nent is the lens. Always buy the best 
quality optics you can afford. 

1. If you already have a set of SLR 
lenses, you can save money by 
buying a camera that accommodates 
those lenses; always check the manu- 
facturer's Web site and specifications 
first for this information. 

2. Digital camera sensors are 
smaller than a frame of 35mm film so 
a lens' listed (35mm) focal length will 
be different when mounted on a dig- 
ital camera. If you put a 50mm SLR 
lens on a digital camera, for example, 
the effective focal length will be ap- 
proximately 75mm or 1.5 or 1.6 



(depending on the D-SLR) times the 
focal length of its 35mm equivalent. 

3. Consider the type of shots you 
like to take before buying a lens. If 
you like to shoot landscapes, you 
might want a wide-angle zoom (such 
as an 18 to 55mm). If telephoto is 
your thing, a 70 to 200mm lens will 
be more appropriate. 

4. IS (image-stabilized) telephoto 
lenses will help counteract camera 
shake. They're more expensive 

but are ideal for taking telephoto 
shots without a tripod, especially 
in low light. 

5. Lenses made specifically for D- 
SLRs will not work on conventional 
(non-digital) SLRs. • 




color saturation. The ability to fine-tune 
these parameters gives you more control 
over how your image looks directly out of 
the camera. 

Across the board, D-SLRs also deliver 
better performance with fast start-up 



times, minimal shutter lag (no more an- 
noying wait between shots), and faster 
continuous shooting. Autofocus is usu- 
ally swifter and more accurate, as well. 

On the other hand, D-SLRs are larger, 
heavier, and, because they are generally 



sold without a lens, will cost more up 
front (see the "A Lesson On Lenses" 
sidebar) than integrated-lens digital 
cameras. The learning curve is steeper, 
too, due to the more sophisticated fea- 
ture set. And, unlike most non-SLR dig- 
ital models, D-SLRs can't record video. 

Although all D-SLRs have an LCD for re- 
viewing images, only the new Olympus 
E-330 ($999.99 body only; www.olym 
pusamerica.com), has a full-time live 
preview, which gives you the option of 
composing the shot via the LCD. With 
other D-SLRs, you must use the optical 
viewfinder, which isn't necessarily a 
drawback because you can keep the 
camera steadier by putting the camera 
to your eye and tucking your arms 
against your body. 

Make It Right For You 

Because D-SLRs are larger, bulkier, and 
outfitted with more controls than non- 
SLR cameras, try a camera on for size be- 
fore you buy it. Visit a local camera 
store to get some hands-on time; make 
sure you can comfortably reach all the 
controls and that the camera isn't too 
heavy to carry around all day. 

Turn the camera on and press the Menu 
button. Is the text easy to read? Is the 
menu system easy to navigate? If not, 
move on. 

If you like to shoot action, find out the 
speed (in frames per second) of the con- 
tinuous shooting mode and the total 
number of high-resolution frames the 
camera can capture in one burst (that is, 
the buffer size). 

A camera's megapixel count is, of course, 
a pretty important consideration, al- 
though it's less critical than it was in the 
past. Most affordable ($1,000 or less) D- 
SLRs have enough resolution for a good 
8- x 10-inch print or larger, so look for a 
camera that's the best fit for your skills 
and needs. 
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Practical Accessories 



We love to accessorize, and there 
are plenty of useful D-SLR 
add-ons. The most obvious, of course, 
are memory cards. D-SLRs all take 
CompactFlash cards, while many also 
accept MicroDrives. Olympus D- 
SLRs (the E-500, for example) have 
dual-slots, which can accommodate a 
CompactFlash and an xD card. 

To save battery life when transferring 
images (and for simple convenience), you 
might want to invest in a card reader. 
Kingston's USB 2.0 Hi-Speed 15-in-l 
Reader costs only $19 (www.kingston 
.com). Other standard accessories in- 
clude tripods, extra batteries, and camera 
bags. (By the way, we love Lowepro's 
Stealth Reporter shoulder bags, starting 
at $103.99 for the D100AW; www 
.lowepro.com.) Here are a few accessories 
you might want to consider, as well: 

Filters. Look for a clear glass or a 
UV haze filter to put on your lens(es). 
Both will protect the lens from 
scratches and dirt; the UV haze filter 
will cut down on haze (great for 



shooting in the mountains). Get high- 
quality filters, such as those from 
B&W, to avoid distortion — there's no 
sense in having a sharp lens if the 
image becomes distorted when 
shooting through the filter. UV Haze 
filters start at about $25, depending on 
lens size; www.schneideroptics.com. 

Tele-extender/Teleconverter. A 
teleconverter, which is mounted be- 
tween the lens and the camera, will 
boost the lens' telephoto power. A 2X 
teleconverter, for example, will double 
the focal length of your lens. We like 
the Canon 1 .4X tele-extender 
($429.99; www.canon.com) Visit your 
manufacture's Web site for camera- 
specific extenders and converters. 

External flash. Most D-SLR on- 
board flashes aren't powerful enough to 
light large areas. An external flash, such 
as the Metz 54AF ($289.95; www.bo 
genimaging.com), provides more power 
and more control over lighting. As 
mentioned, visit the Web site for your 
camera's manufacturer for information 



on accessories made specifically for 
your camera. You can also look into a 
third-party manufacturer, but before 
you buy anything, make sure the device 
is compatible with your camera. 

Portable viewer/storage. When 
you're on the road or in the field, a 
small portable photo viewer such as the 
Epson P2000 or P4000 ($499.99, 
$699.99; www.epson.com) will let you 
conveniently offload (or back up) your 
images and view them on a large screen. 

Remote control. If you take pic- 
tures that require long exposures, such 
as shooting at night, you'll probably 
want a remote for your camera to 
avoid camera shake (even when the 
camera's on a tripod). Prices vary 
widely, but you can pick up a basic re- 
mote such as the Nikon ML-L3 
Remote Control Transmitter for 
about $16.95 (www.nikonusa.com) or 
the more sophisticated Canon Timer 
Remote Controller TC-80N3 ($210; 
www.canon.com). • 



Many Players, 
Many Choices 

This year, Panasonic (DMC-L1; price TBA; 
www.panasonic.com), Samsung (Gx-1L, 
Gx-1S; $699.99 and $799.99, with zoom 
lens; www.samsungcamerausa.com), and 
Sony (price and models not yet available; 
www.sony.com) have joined Canon 
(Digital Rebel XT; $999.99 with zoom lens; 
$899.99 body only; www.canon.com), 
Nikon (D50; $799.95 with zoom lens; 
$649.95 body only; www.nikonusa.com), 
Olympus (E-330; $1,000 body only and 
the E-500; $899.99 with two zoom lenses; 
$799.99 with one zoom lens; www.olym 
pusamerica.com), and Pentax (*ist DS2; 
$899 with zoom lens; $799 body only; 
www.pentaximaging.com) in the afford- 
able D-SLR market. 



Two of our favorite sub-$1,000 D-SLRs 
are the 8MP Canon Digital Rebel XT 
and the 6MP Nikon D50. Both cam- 
eras deliver accurate, natural colors so 
it's easy to make prints without 
tweaking the images 
with software. Although 
the Nikon D50 has a 
more solid build than the 
Canon Digital Rebel XT, 
the Rebel excels at low 
light/high ISO shooting — 
even at ISO 1600, images 
show far less noise than 
competitive models. 



Digital SLRs are some of the 
hottest photographic tools 
around. As long as you're willing 
to make the investment of time 



and money, you'll be thrilled with taking 
the step up. B3 

by Theano Nikitas 

$549 •"" . ,ciR«im* e 

thesmc lfc UmVt ed 
should be V. 

abVeintHeWV- 



First Glimpse /July 2006 53 



So You Want . . . 



Editor's Top 10 

Reasons I Love These Devices 



&V 



Technology is constantly changing, and it's often hard to keep up with it. First Glimpse editor Katie Sommer gives her top 10 
reasons why knowing your CE inside and out will make you quite popular among your friends and family. 



>^ 













Ilt's much easier to talk your 
husband into HDTV when you 
know exactly how much every- 
thing will cost. 



You can take incredible photos 
with your D-SLR only if you 
have the gear and the knowl- 
edge to use it all properly. 



q Knowing everything up front 
prevents you from having to 
rework your budget for unex- 
pected costs later. 



Do you need a tripod for you 
D-SLR? How about a lanyard 
for your iPod shuffle? Should 
you get the pricey cables for your 
home-theater system? The extras can 
add up, but doing careful research be- 
fore you buy will prevent you from in- 
vesting in something you already have 
or don't really need. 



5 Your teenaged nephew will 
think you're especially cool 
if you can teach him how to 
use the family PC to download iTunes 
and transfer songs to his new iPod nano. 



6 When you've done all your re- 
search on something, such as 
surround-sound systems, it's 
much easier to ask for advice and rec- 
ommendations from the sales associates 
at Best Buy. 



7 You'll be your family's techie 
guru — even stubborn old 
Uncle Martin will come to you 
for advice on purchasing a plasma TV. 



8 Knowing your stuff inside and 
out gives you more confi- 
dence — and less risk of feeling 
like you're being taken advantage of. 



9 Most CE devices are relatively 
expensive, and doing your re- 
search ensures that you'll get 
the most bang for your buck. 



10 



iPods are cool, sure, but 
right now you must 
choose from six if you 
want one. Being familiar with their tech- 
nology can ensure that you buy an iPod 
that best suits your lifestyle. 123 



by Katie Sommer 
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Lifestyle Close-Up Tips 

Evaluate Your Needs Carefully 



by Marty Sems 




Assess Your Lifestyle 




Where do you spend much of 
your time, and what gizmo 
might make that time more fun or 
productive? For example, if you car- 
pool or use mass transportation, 
then that might be a perfect time to 
catch up on your favorite shows on a 
pocket-sized video player. If you're 
considering a personal music player 
to listen to as you exercise, think 
about how dynamic your workouts 



can get. For example, joggers should 
buy a flash memory-based player 
such as a Creative MuVo Micro 
N200 256MB ($49.99; www.cre 
ative.com), while cyclists and 
walkers have the option of using a 
more fragile hard drive-based iPod 
($299 and up; www.apple.com). 
Consider a speaker dock if your 
hobbies are more difficult if you're 
wearing headphones. • 



d 
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Balance Power 8c Features 



The coolest CE devices always seem 
to run on batteries. Unfortu- 
nately, battery life plummets when 
you turn on features such as Wi-Fi 
and Bluetooth. Also, the faster the 
processor in a device such as a note- 
book PC, the shorter the battery life. 
If you need a long charge time to get 



ill It Fit? 



For a larger device, will it physi- 
cally fit where it's supposed to 
go? A wide-screen HDTV may look 
medium-sized in a showroom, yet 
absolutely dominate your cozy living 
room. As for a surround-sound set, 
will you have places to set or hang 



1 



you through frequent airline flights, 
for instance, opt for a lighter feature 
list and power-saving capabilities. If 
you need something more powerful, 
say to replace your desktop PC, 
you're talking about a heavier de- 
vice that will keep you looking for 
a wall outlet. • 



the rear and side speakers? Note that 
even the new "wireless" home-theater 
sets still require you to plug power 
cords into those satellite speakers. 
Finally, will your new gadget match 
its surroundings or at least not look 
out of place? • 



Buy For The 
Future 

It's no fun to realize that your 
six-month-old TV is already 
out of date. Flip back to "So You 
Want . . . HDTV" on page 39 in 
this issue for the features your 
next TV should have. Also, it 
sounds like Windows Vista, 
probably arriving in early 2007, 
may not support high-def video 
on some typical HD displays. If 
you're shopping for a new com- 
puter or laptop, you might wait a 
while to make sure it meets 
Vista's requirements. • 



/A 



Coping With 
Vendor Lock-In 

Everybody wants an iPod, 
but is it right for you? The 
only authorized software for 
iPod music management is 
iTunes (www.itunes.com), 
which has limitations you may 
or may not care to live with. 
Also, many Sony devices use 
only Memory Stick storage 
cards, which means that if you 
want to use the same type of 
memory cards in all of your mo- 
bile gadgets, you'll be primarily 
limited to Sony's offerings. • 
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Digital Studio 

Shopping Tips 

Shoot For The Right 

Digital Camera Accessories 



ith all of the choices today's technology offers, digital camera 
shopping can be a little intimidating. Here are a few tips to 
help you make the right purchase for your lifestyle. 



When you're shopping for a digital 
camera, consider what accessories you'll 
need, as well. If you have a $500 camera 
fund, don't go straight to the camera 
that's $499, because you also need a 
camera case, and you'll probably want 
an extra storage card to easily store and 
move more pictures. Don't forget 
about these and other accessories when 
figuring out your budget. 

If you are a novice photographer, 
you'll probably want a point-and- 
shoot digital camera, which likely fits 
easily into a purse or backpack and is 
easy to use and easy to store. A reso- 
lution from 5 to 6MP will give any pic- 
tures you take a great amount of 
detail, which is great for zooming and 
cropping later. 

If you're often on the go, you'll defi- 
nitely want to pick up a camera case 
that suits your lifestyle. Backpacks such 
as the Kiesel RX450 ($139.99; www 
.kieselbags.com) have room for just 
about any camera accessory you'll 
need, as well as plenty of padding to 
keep everything safe. If you're not in the 
habit of taking your camera wherever 
you go, you can get a soft case such as 
the Case Logic TBG1 ($5.99; www.case 
logic.com). It isn't as durable, but 
will protect your camera lens from 
scratches around the house. 



It used to be that a 2MP digital 
camera was cutting edge, but 
now, 6MP point-and-shoot cam- 
eras have become commonplace. 
Unfortunately, many of these 
cameras haven't increased the 
amount of internal memory to 
keep up with the storage de- 
mand of these higher-quality 
cameras, which means that an 
extra memory card (or two) is 
virtually mandatory for digital 
camera users. If you tend to keep 
your images in your camera for a 
while, invest in something larger 
(512MB or 1GB) that will accom- 
modate all those files. However, if 
you're in the habit of immedi- 
ately transferring the photos 
from your camera to your PC, 
you can get away with something 
smaller, like a 256MB card. 

If you want to view, edit, or print 
your photos via your home PC 
you might want to consider a 
card reader. Instead of plugging 
your camera into your computer 
via USB, card readers let you re- 
move the memory card from 
your camera and download pic- 
tures to your computer via that 
reader. Card readers come in very 
handy for someone with mul- 
tiple memory cards. 



by Sam Evans 



Before you head out to buy your next digital 
camera, answer these questions to get a 
better idea of just what you're looking for. 

D What type of camera 
am I looking for? 

□ Point-and-shoot 

□ Digital SLR/High Performance 



D How many megapixels do 
I want my camera to have? 

□ <3MP D3MP D4MP □ 5MP 

□ 6MP D7MP D8MP □ > 8MP 

D What type of memory 
card will I need to buy? 

□ SD (Secure Digital) Card 

□ CF (Compact Flash) G Memory Stick 

□ MMC (MultiMedia Card) 
n xD Picture Card □ SmartMedia 



] What accessories 


will I want to buy if I get 


this camera? 


□ Camera case □ Extra storage card 


□ Docking station G Extra battery 


□ Battery charger □ Photo printer 


□ Card adapter O Card reader 



□What is the maximum 
amount I'm willing to 
spend on a camera and 
the most important 
accessories? 
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Meet our expert Julie 

Home A/V Editor, Crutchf ield 

"Just about every day, I come across a cool 
product which strikes me as perfect for someone 
I know. These are some of my current favorites." 



CRUTCHFIELD 

32 years of helping our customers choose 

Expert picks 

THE RIGHT FLAT-PANEL 
FOR YOU? 

Sony Bravia™ XBR® TVs 

- 26", 32" and 40" screen sizes 

"Sony's XBR LCD TVs may be the most 

gorgeous High-Definition flat-panels I've 

ever seen. Unlike early LCD TVs, their color is natural 

and the response time is great. But you don't lose the accuracy and sharpness that 

LCD is known for. Best of all, they all have a PC input as well as the usual video inputs. 

Plug in your laptop, and you have an impressive display for work or gaming." 

Sony Bravia XBR LCD TVs #158KD26XBR, 158KD32XBR, 158KD40XBR 




iPOD'S PERFECT PAL 

Bose® SoundDock™ 

"These days, I find I don't have to spend much time telling people 
about the Apple iPod - most of them already know. But I've 
noticed more and more iPod fans who are looking for ways to 
listen to their iPod without headphones. One of the solutions I've 
been suggesting is the attractive-yet-understated Bose Sound- 
Dock. It's essentially a dock with built-in powered speakers. All 
you do is slide your iPod into place and let the music play." 
Bose SoundDock #018SNDDOCK 





POCKET-SIZE, YET POWERFUL 

Canon PowerShot SD450 

"Canon's Digital ELPH line of cameras has always been sleek, 
but In the last year they've started packing an amazing amount 
of technology into each tiny camera body. For example, the best- 
selling SD450 is a 5-megapixel camera with a 2%" viewscreen, 
but it weighs just 5 ounces and is under an inch deep." 
Canon PowerShot SD450 #280PSSD450 



Free Shipping on your first order 
Use offer code 3A454 • Expires 6-30-06 

CRUTCHFIELD 



For a free catalog or to order 
1-800-316-1376 or www.crutchfield.com/cel 



Voted # 1 electronics retailer 6 times running. 

Crutchfield received BizRate's Circle of Excellence award for seven key areas, 
including our product selection, on-time delivery, and customer satisfaction. 





Verbatim DVD+R • $1.09/1 disc, $9.99/10 pack • www.verbatim.com 



Stockpile 
Photos Safely 

Don't Let Disasters Steal Your Memories 



t takes years to create a col- 
lection of memorable digital 
images and hard-copy prints, 
but it only takes a fraction of 
a second for a hard drive 
crash or a leaky roof to de- 
stroy all of those irreplaceable 
images. Don't take chances; 
protect and organize your 
pictures the right way. 

Digital Redundancies 

There is an abundance of ways to pro- 
tect digital images. You can back up 



data to extra hard drives, optical discs, 
or even online storage vaults. 

You can buy an internal 200GB drive, 
such as Western Digital's 200GB WD 
Caviar SE ($94.99; www.westerndigi 
tal.com), at a reasonable price. If you 
prefer the convenience of an external 
drive that attaches to a USB or FireWire 
port, you can pick up Maxtor's 200GB 
OneTouch III drive ($229.95; www.max 
tor.com), or other 200GB drives for about 
$150. A 200GB will let you back up nearly 
70,000 maximum resolution images from 
a 6MP (megapixel) camera, and of course, 



if you don't need that much room, you 
can buy a more affordable drive with 
smaller capacity. 

An extra hard drive makes your backup 
tasks exceedingly simple. You'll just copy 
and paste files from one drive to the 
other. Even if you transfer many gigabytes 
of data, the entire process shouldn't take 
you more than a few minutes. 

Don't forget the discs. No matter how 
infrequently you use your second hard 
drive, these kinds of drives sometimes 
suffer mechanical breakdowns. That's 
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why you should periodically back up 
your images to CDs or DVDs. 

If you have only a few hundred photos, 
you can burn your images to a few 
700MB CD-Rs. The problem is that 
these discs will let you archive only 230 
or so 6AAP images. If you've amassed 
thousands of digital images, your 
backup work will go much more 
quickly if you record files to DVDs in- 
stead; the 4.5GB capacity of DVD-Rs 
will store about six times as many 6MP 
photos as a CD-R. 

Online is fine. In addition to creating 
and safekeeping photos on hard drives 
and optical discs, you can archive im- 
ages on photo-sharing Web sites. These 
sites provide a safe haven for your 
photos, and they make it easier to share 
your images with friends and family, too. 



Popular photo-sharing sites include 
SmugMug (www.smugmug.com), Wink- 
flash (www.winkflash.com), and Pbase 
(www.pbase.com), among many others. 
Pricing and features vary widely from 
site to site. Winkflash, for example, lets 
you upload as many photos as you want 
for free, and your photos will remain 
online until you delete them; Pbase 
charges $23 per year for 300MB of 
storage space; and SmugMug lets you 
store an unlimited number of images 
for $39.95 per year and has a nifty 
feature in which the 
company will burn all 
of your online photos 
to a DVD (for a fee) in 
the event your home 



resist bugs, mice, and moisture. Insert 
filing folders, and if standard-sized 
folders are too big to fit the box you 
buy, trim the folders until they'll slide 
into place. Label each folder with dates 
and event names and sort photos by 
month. Place CD envelopes into each 
month's folder and your digital 
backups are right next to your prints. 

Printed photos fade over time, and 
preserving them for the long run takes 
some effort. Slip your prints into an 
acid-free album made for photos, and 
instead of tape or glue, use photo cor- 
ners to secure your prints. Place com- 
pleted albums in a cool, dry, dark 
room and store items in a fireproof 
safe. Or, you can simply store your 
photos and discs in a bank safe- 
deposit box. 

The Procrastination 
Problem 

If you tend to put off backup tasks, take 
a moment to imagine how awful you'd 
feel if every one of those photos were 
destroyed or impossible to find. Incor- 
porate the ideas we've shared here into 
your backup plan and take action right 
away to prevent the loss of your irre- 
placeable pictures. E3 

by Nathan Chandler 



backups fail. 

Hardcopy 
Organization 

When it comes time to 
organize your hard-copy 
prints and digital backups, 
you need only one system. 
Buy a few plastic filing boxes, 
which are tough enough to 
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Digital Storage 
Degradation 

Although many manufac- 
turers claim that their 
recordable CDs or DVDs will 
last 30 to 100 years, or even 
longer, there are a lot of vari- 
ables that can drastically reduce 
data reliability. Disc construc- 
tion materials and manufac- 
turing quality vary widely 
depending on disc type and 
brand; makers use different dyes 
and coatings through their range 
of products. The recording de- 
pendability of your optical disc 
drive also affects the lifespan of 
your archived data. 

The point is, don't rely on 
single copies of recordable DVDs 
or CDs as the linchpin in your 
backup system. Make multiple 
copies — one set that you use, and 
one or more that you don't touch 
unless there's an emergency. 
"The discs should be kept away 
from light, heat, humidity, and 
transient debris, such as dust," 
says Terence O' Kelly, 
technical communi- 
cations manager for 
Memorex. O 'Kelly 
also said, "The tem- 
perature should be 
greater than 65° but 
less than 68° at 20% 
to 50% humidity." 
And of course, store 
your discs in hard 
jewel cases to prevent 
scratches, which are 
the No. 1 killer of 
optical discs. 
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Photography 
Technique Tip 



White Balance 




ou already know that not all light is white. Downtown 

streetlights fill sidewalks and corners with a golden 

yellow glow, and the same scene at noon on a cloudless 

day looks totally different. The trouble is, digital cameras 

often aren't smart enough to figure out exactly what color of 

light is present in a scene — and that's when it's critical that 

you understand your camera's white balance settings. Misuse 

white balance controls, and you'll wind up with inaccurate 

colors and potentially hideous pictures. 



The ideas behind white balance are pretty 
simple. Every light source has varying 
levels of red, green, and blue. No matter 
how those levels fluctuate, white objects 
basically look white, at least to the human 
eye. Your camera, on the other hand, isn't 
as advanced as your eyes and re- 
lies on its image sensor and 
preset white balance set- 
tings in order to pro- 
duce images that have 
natural-looking colors. 



If you're really concerned about capturing 
the best possible colors, you should al- 
ways use Custom mode. To use a Custom 
mode, you first capture an image of a 
white or neutral gray object that your 
camera uses to calibrate white balance. 



may have to switch to manual focus, as a 
lot of autofocus systems won't lock onto 
a plain white surface that's near the lens. 

But pinpointing precise, realistic colors 
is only one aspect of white balance's 
usefulness. Unleash your creativity and 
see what sort of inspiring color combi- 
nations you can make by purposely con- 
torting white balance. Take a typical 
sunset scene, which most Auto white 
balance modes capture very nicely, and 
cycle through each mode. You'll find 
that the Shade mode adds more red to 
your shots, while the Fluorescent mode 
creates an eerie blue. 

You can also conjure all sorts of inter- 
esting color casts. Use colored objects 
to set the Custom white balance and 
create a color tone that's opposite of 
the target object. For instance, if you 
calibrate Custom mode using a bright 
yellow card, your pictures will have a 
strong bluish tone; a purple target cre- 
ates a greenish cast. And don't stop with 
conventional colors; use a neon orange 
or garish yellow to see just how strange 
your color combinations become. 

No matter what kind of pictures you're 
taking, your camera's white balance 



Most digital cameras 
come with a range 
of pre-programmed 
white balance settings. 
Different manufacturers 
use different names for these 
settings, but so you can compen- 
sate for diverse lighting conditions, they 
generally include Auto, Daylight, Shade, 
Cloudy, Tungsten, Fluorescent, Flash, 
and Custom. Auto mode generally does 
a decent job, but in many situations, au- 
tomatic settings create ugly color casts. 




Toss a white postcard into your camera 
bag and recalibrate your camera when- 
ever you encounter significant changes in 
light. Make sure there are no shadows on 
the card when you capture the calibra- 
tion image and keep in mind that you 



settings are critical to controlling image 
colors. Take the time to play with this 
function and expand the palette of 
colors you use to jazz up your images. B3 

by Nathan Chandler 
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Know How 

One Problem, Three Solutions 



by Brian Hodge 



or the past couple of 
months, we've been 
exploring the process 
of restoring old pho- 
tos. First we repaired the most 
obvious damage. Then we got 
rid of small stains such as grime, 



ink marks, and so on. Now we'll put some 
finishing polish on the image, relying on a 
pair of tools we've looked at before to cor- 
rect a couple of potential problems. 

First, old photos are often faded — or 
maybe the exposure wasn't perfect to 



begin with — so we'll use the Levels con- 
trol to adjust the depth and vibrancy. 
Second, because you scanned your orig- 
inal photo, the digital image could prob- 
ably use some sharpening, and we'll walk 
you through that process, as well. 



Microsoft Digital Image Pro 1 






Choose Levels And Curves from 

the Touchup menu. Leave the 

Channel setting on Luminosity. 



If your photo is washed out, or too 
light or dark, the histogram graph will 
be bunched toward the middle, or 
weighted toward one side or the 
other. If clicking the Levels Auto Fix 
command doesn't do the job to your 
satisfaction, drag the triangles beneath 
the point (or points) where the his- 
togram starts to curve upward. 



If you need to fine-tune the Levels 

(or if the histogram already spans 

the graph's width to both ends, but 

you still need to adjust the image), 

drag the diagonal line into a curve. 

Drag it down and to the right to 

darken the image, up and to the left 

to lighten the image. 



Q Effects Tools 


Help 


Batch Edit in Mini Lab,,, 


Alt+Shift+M 


Color Auto Fix 




..... :.:','-',. 




Contrast Auto Fix 




Levels Auto Fix 




Camera Phone ." Jl : 




Color and Sa 


Alt+Shift+O 


Exposure ant . 


Alt+Shift+X 






Sharpen 


H ► 


Reduce Noise... 


Alt+Shift+D j 


Blur 


► 





■ Levels Autc 



,1: Luminosity v| 







i h 



Channel: Luminosity v| 




i 



mAHM^l 



iBM Effects Tools 


Help 






Batch Edit in Mini Lab.,. 




Alt+Shift+M 


> O tt 3 » 


Color Auto Fix 








1 Exposure Auto Fix 
Contrast Auto Fix 
Levels Auto Fix 
Camera Phor: ; 




Color andSa ration., 
Levels and lurves, 




Alt+Shift+O 

' . • ; . ■ :. • : 




Sharpen 

. pen More 
Sharpen Portrait 


\ Reduce Noise.,. 




Alt+Shift+D 


Fix Red Eye,.. 

Remove Spots or Blemishes. . 

Smart Erase.., 

Blending Brush... 


Alt+Shift+F 

■■. • 

■:•, . \ ;■;■ 

Alt+Shift+E 


■slJ 



Click Done. Now 
set your view to 
100%. From the 
Touchup menu, 
open the 
Sharpen sub- 
menu and select 
Unsharp Mask. 



Q Sharpen 

E3 Sharpen more 

3 Sharpen a portrait 

; : •;. : 

Amount of Contrast 

-|S-j] 

Edge Width 



El 



3— -EZ1 



D To automatically sharpen 
picture j click; 
a Sharpen 
a Sharpen more 
3 Sharpen a portrait 

E> Fine-tune the sharpness; 
Amount of Contrast 

Edge Width Pixels 




\ J Uf. =J 

Noise Reduction Threshold 


y \0. vj 

fl Reset 





If you scanned your photo at 600dpi 
(as we recommended), set the Edge 
Width to 4 pixels (from our formula 
DPI -r 150). Leave the Noise Reduc- 
tion Threshold on 0. 



Drag the 
Amount Of 
Contrast slider 
until you've 
sharpened the 
photo suffi- 
ciently without 
overdoing it. 



• 
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Adobe Photoshop Elements 3.0 





• 



H Layer Select Filter View Window Help 


Auto Smart Fix Alt+Ctrl+M 

Auto Levels Shift+Ctrl+L 

( Auto Contrast Alt+Shift+Ctrl+L 

Auto Color Correction Shift+Ctrl+B 


eate ^ Photo Browse 


To Fit is Da 


Adjust Smart Fix... Shift+Ctrl+M 


Adjust Color ► 


Shadows/Highlights... 
Brightness/Contrast. . . 





Open your photo in Standard Edit view. 

From the Enhance menu, open the Adjust 

Lighting submenu and click Levels. 




If the photo is 
washed out, or 
too light or dark, 
the histogram 
graph will bulge 
in the middle, or 
be weighted to- 
ward one side or 
the other. If 

clicking the Auto button doesn't help much, drag the tri- 
angles beneath the point (or points) where the histogram 

starts to curve upward. 



ffl View Window 


Help 
; ; ; Photo Browser 


% Last Filter Ctrl+F 
Filter Gallery... 


He □Zoom/ 


Adjustments ► 


r Artistic ► 




Blur ► 




Brush Strokes ► 




Distort ► 




Noise ► 




1 Pixelate ► 




Render ► 




EB^I H3 


Sharpen 


j Sketch ► 


Sharpen Edges 


I Stylize ► 


Sharpen More | 


1 Texture ► 


g^gjg 1 


1 Video ► 


UHlMBffimW 


1 Other ► 




1 Digimarc ► 






Click OK. Now set your view 
to 100%. From the Filter 
menu, open the Sharpen 
submenu and select 
Unsharp Mask. 



'M,A,-„, ,.:■:,:: «j| 




b "-©K 


[ OK \ 


Cancel 


w> 


Preview 


[q 100% [7] 




Amount: |HJ 1 % 




Radius: [^0 1 pixels ^ 


Threshold: H 1 levels 






If you scanned your 
photo at 600dpi (as we 
recommended), set the 
Radius to 4 pixels 
(from our formula DPI 
+ 150). Set the Thre- 
shold toO or 1. 




Ifyouneedto 
fine-tune the 
Levels (or if the 
histogram al- 
ready spans the 
graph's width to 
both ends, but 
you still need to 
adjust the image), 
drag the center triangle. Drag it toward the right to darken 
the image; to the left to lighten the image. Click the 
Preview checkbox to compare before and after views. 



• 



Drag the Amount slider until you've sharpened 
the photo without overdoing it. Again, use 
Preview to gauge your progress. 
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Jasc Paint Shop Pro 9 
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Brightness and Contrast ► 
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Under the Adjust menu, open the Brightness 

And Contrast submenu, and head for the 

Histogram options. 
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If neither of the Equalize or Stretch auto-fix commands 

works to your satisfaction, select Histogram Adjustment. 

Set the Presets menu to Default, and Edit to Luminance. 

For a wider view in the dialog box's before/after panes, 

click the Zoom Out button, and the Maximize button 

to expand it to full-screen. 



If the histogram 
graph is concen- 
trated in the 
middle or 
weighted toward 
one side or the 
other (meaning 
it's washed out or 
too light or dark), 
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drag the triangles underneath the point (or points) where 
the histogram starts to ramp upward. 




Overlay \fj 

result L^ :1 

histogram 



To further 
adjust the 
contrast, drag 
the center 
triangle — drag- 
ging to the left 
darkens the 
photo and to 
the right 

lightens it. You may also want to experiment with the 

effect of the Midtones slider. 



Click OK. Now 
set your view to 
100%. Return to 
the Adjust menu, 
open the 
Sharpness sub- 
menu, and choose 
Unsharp Mask. 
Again, adjust the 
dialogue box's size 
if needed. 
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If you scanned your 
photo at 600dpi (as we 
recommended), set the 
Radius to 4 pixels 
(from our formula DPI * 150). Set Clipping to or 1. 



Radius: 


Strength: 


Clipping: 


U.00 ^ v 


100 * v | 
1 1 Luminance only 


I 1 " V 







• 





Drag the Strength slider until you're happy with 
the photo's sharpness, then click OK to apply it to 
the photo. 
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Thank-You Cards 



ver feel that the 
script in a thank- 
you card is imper- 
sonal? Use a digital 
camera and craft 
supplies to create personalized 
cards for everyone you're writing 
to — and give them a special keep- 
sake, to boot. They're especially 
good for kids' thank-you cards. 



DIRECTIONS 




Take a photo of you or your 
child using and enjoying the gift 
you received from the person 
you're thanking. 

Print it on your home photo 
printer. You can, of course, use 
a photo Web site or photo 
kiosk to print these photos, 
but we like using our home 
printer because of the timeli- 
ness of the notes. We printed 
ours on 4 x 6 photo paper. 

Make a tent card from solid-col- 
ored cardstock. Make it any size 
that will fit your photo, but keep 
in mind that you'll likely need an 
envelope to fit them. We folded 
an 8.5 x 1 1 sheet in half, making 
the card 4.25 x 5.5 inches (a 
common envelope size). 

Use the Dots or other adhesive 
to attach the photo to the 



front of the card. The remov- 
able adhesive will let the recip- 
ient take the photo off the 
card (without damaging the 
photo) and frame or tack it to 
the fridge. 

If you want, decorate the border 
with your embellishments. We 
spelled out "Thank You" with 
scrapbooking letters and glued a 
few tiny flowers to the corners. 

Write a note inside that nar- 
rates the scene on the photo. 
The extra visual of you or your 
child actually using the gift will 
make for a much more inter- 
esting note. 

Mail it! The recipient will be 
thrilled to get such a personal 
thank-you note, and the photo 
on the front becomes a gift in 
itself. 13 



TIPS 

• Use light-col- 
ored cardstock, 
such as pink, 
sage green, or 
yellow, so your 
writing will be 
more visible. 

• Get your child 
involved. Ask 
her what set- 
ting she wants 
for the photo 
and see if she 
can visually 
emphasize 
what she likes 
best about it. 

• On the back of 
the photo, 
make sure to 
note the date 
and the occa- 
sion of the gift. 



SUPPLIES 



• Digital camera • Photo paper • Dots or other removable adhesive 

• Solid-colored cardstock • Miscellaneous embellishments, such as flowers or buttons 
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Steady On 







Clean It Up 



You don't want to give your viewers motion 
sickness. Spare them scenes that look like they 
came out of "The Blair Witch Project," because 
jumpy camerawork is really unpleasant to 
watch. Next time you shoot some footage with 
your camcorder, turn on its image stabilization 
feature, if present, or better still, use a tripod. 
Small table-top tripods such as Sony's VCT-MTK 
Portable Tripod Kit ($19.99; www.sonystyle 
.com) are light and portable enough to carry 
with you, unlike the big, heavy tripods found 
leaning in closets everywhere. 



Let The Music Play 



A brief clip of the right song can pep up any 
home movie but don't overdo it. Don't let 
music cover up the natural sound of your 
video, as this will keep viewers from feeling 
like they're watching the events on-screen as 
they happen. A professional trick is to reduce 
the music's volume when someone is saying 
something and then bring it back up after she 
finishes speaking. Avoid ending the music 
abruptly at the end of a scene— let it fade away 
after the next scene starts. Finally, don't feel 
like you have to include a song in its entirety. 
A little music goes a long way. 



Cut To The Chase 



If you're sending home movie DVDs or video 
clips to family and friends, leave out all but 
the cutest, funniest, and most interesting 
moments. Every single minute of your toddler's 
screen time may be precious to you, but you 
won't hold your audience's attention with long 
stretches when not much is happening. Keep 
a pristine copy of your raw, unedited video for 
posterity but edit what you share with people. 
Get to the point! 



Cut out or edit any segments that are too bright 
or too dark or out-of-focus. The same thing goes 
for any glitches or "snow" in the recording. If 
there's a patch of bad video during a scene you 
want to keep, such as newlyweds cutting their 
cake, try covering it with some "B-roll" footage. 
B-roll means other scenes from the video, such 
as a shot of the bride's parents beaming as they 
watching the couple's first dance. Edit a few 
seconds of B-roll video (not including the B-roll's 
audio) over the bad spot of the original cake- 
cutting scene but leave the original scene's audio 
undisturbed. When you play back the scene, 
you'll hear the cake-cutting laughter and cheers 
continue as the camera momentarily "cuts 
away" to the reactions of the proud parents. No 
one will ever know there was a glitch. 



Play It Back 



Preview your movie file or DVD before you show 
it to people. "Well of course I will," you may say, 
but it's pretty apparent from the videos we've 
seen that not everyone double-checks his work. 
Make sure that the audio wasn't recorded at too 
high a level, which can make it sound fuzzy 
during louder parts of the video. If you've made 
a DVD with menus, make sure that you can nav- 
igate through them with your DVD player's re- 
mote control. And when you feel tired— editing 
video can take forever— save your project and 
come back to it tomorrow. 
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CE@Home 
Shopping Tips 

Buy An Under-The-Counter 
CD Or DVD Player 



by Jennifer Johnson 




ou know what they say — the kitchen is the heart of the 
home. It's where most of us spend the majority of our time. 
An under-the-counter CD or DVD player can add a little 
pizzazz to your daily routine. Here's how to shop for one. 



Double-check the measurements of the 
device you are considering purchasing to 
ensure a good fit under your cabinets. 
Examine the mount for the CD player to 
make sure it is compatible with your cabi- 
nets, paying particular attention to the 
placement and depth of screws to make 
sure they won't interfere with your dishes 
inside your cabinets. 

Water, heat, and electronics do not mix. 
For this reason, make sure to pay close 
attention to your chosen mounting lo- 
cation for an under-counter CD or DVD 
player to avoid an accidental splash 
from the sink or a harmful draft from 
the oven or stove top. Straying away 
from these locations will help preserve 
the longevity of your player. 

When choosing a mounting location, 
consider where the power outlet is; look 
for a location close to an outlet so that 
you can tuck the power cord neatly be- 
hind the player and avoid a dangling cord. 
If one isn't close to your ideal mounting 
spot, consult an electrician to add one. 



Don't limit yourself to just a CD 
player or radio; spend time 
scoping out what else is available 
with these devices. Some players, 
such as the Sony Under Cabinet 
LCD-TV DVD/CD Clock Radio 
($499.95; www.sonystyle.com), 
offer an LCD, cooking timer, and 
remote control. It's also a good 
idea to double-check the CD 
player's compatible disk list to 
make sure your burned CDs 
will play once you have the 
player home. 

Depending on your kitchen and 
household setup, choose a loca- 
tion for your new DVD player 
that allows you to keep some of 
your favorite movies or albums 
nearby in a cupboard or drawer. 
This way, you'll have convenient 
access to tunes and movies 
without the need to leave the 
room and worry about burn- 
ing your cookies while you're 
searching for a different album. 



Although we primarily focus on functionality when purchasing a new elec- 
tronic device, we'll admit that the color and style will play a part in our deci- 
sion, especially when we're purchasing a device made to complement a 
room's decor. Look for a CD player that will fit in with the rest of your 
kitchen. Many models come in finishes designed to match your appliances, 
including white, black, and stainless steel. 



□ Check For Size 

□ Make sure that the CD or DVD player 
will fit under your chosen cabinet. 

D Examine The 
Mounting Bracket 

□ Look at the mounting brackets to make 
sure they will work with your cabinets. 



D Consider Decor 



□ Search for a player that will complement 
the appliances in your kitchen. 



r 



Comparison Shop 



□ Shop around at both brick-and-mortar 
and online stores to discover what fea- 
tures are available. 



] Read Return Policies 



□ By reading return policies before you 
buy, you'll know what to expect in case 
something goes wrong during installation. 



-O Notes 
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Top 5 CE 
Necessities 
For Your Home 

CE Devices Galore! 



ith so many CE devices on the market, it can be tough to de- 
cide which ones should stake a claim in your home. We've 
narrowed it down for you in our list of the Top 5 CE must- 
haves for your home. by Ashley Finter 



Roomba Scheduler 

$329.99 • store.irobot.com 

The last thing anyone wants to do after leaving the office is additional 
work at home. iRobot's Roomba Scheduler lets you check one more 
thing off your to-do list with its programmable cleaning times. While 
you're off doing more important things, this vacuum cleans your floors 
and returns to its dock station to recharge, all on its own. It's refreshing to 
know you'll no longer return from a PTA meeting and find the carpet 
covered with Fluffy's h 




Compaq nx9420 Notebook PC 

$1,399 • www.hp.com 

You'll find that you can work (and play) just about 
anywhere with a laptop, especially in your home. 
HP's Compaq nx9420 Notebook PC is thin and 
light, with a 17-inch high-resolution screen and 
full-sized keyboard. While you watch the kids play 
in the living room, you can use your notebook to 
send a few emails, edit some photos for your new 
scrapbook page, or add music to your collection 
by downloading a few of your favorite 80s hits. 
You won't, even for a minute, start missing your 
desktop PC. 

Aquos D40U HDTV Series 

$1,299.99 to $3,999.99 • www.sharpusa.com 

If you haven't had the pleasure of watching a mo- 
tion picture the way it was meant to be seen (in 
16:9 aspect ratio rather than the standard 4:3 TV 
screen) and in the comfort of your own home, 
then you don't know what you're missing. Sharp's 
Aquos D40U series of HDTVs let you watch crisp 
on-screen images with CD-quality sound. With 
1200:1 contrast ratio and Black TFT low-reflection 
coating, these televisions can be near bright light 
sources without compromising the picture quality 
from any angle. The Aquos HDTVs enhance video 
and audio to perfection, and you'll never want to 
watch television any other way. 

Handycam DCR-DVD505 

$1,099.99 • www.sonystyle.com 

Instead of dragging out your digicam and 
videocam every time your cute little niece comes 
over to visit, you can ditch both for one device. 
Sony's Handycam DCR-DVD505 not only lightens 
your load, but it also records all of your video to 
DVDs and stores your still photos on Memory 
Stick Duo Media at 2,304 x 1,728 resolution. 
Handycam's USB 2.0 interface allows a quick con- 
nection to your computer, which will have you 
sharing memories with friends and family in a snap. 

Intimus 422/S-8 Compact Home Theater System 

$799 • www.aperionaudio.com 

Get in the middle of the action of your favorite movies by adding surround sound to your entertainment setup. Aperion's Intimus 
422/S-8 Compact Home Theater System will turn your living room into an audiophile's dream. Available in cherry wood stain or 
black, this system includes four two-way satellite speakers along with a dedicated center channel and a powered 8-inch subwoofer. 
With this CE addition, your family will make sure movie nights are a household staple. 
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Gift Of The Month 

Brookstone Talking 12-Language Translator 




hen we think of summer, we think of vacation. So, for July, we decided to look for 
a gift that you can give the jet-set friend in your life. (Every month, we search high 
and low for a great gift that you can give to someone special and, at $50 or less, 
won't break the bank.) Because we love the idea of traveling overseas, but realize that 
language can be a frustrating barrier, we decided on the Brookstone Talking 12- 
Language Translator ($50; www.brookstone.com). 



Hello! Hold! 
Salve! Bonjour! 

Anyone with foreign travel experience 
under her belt has probably found her- 
self in a situation where she was unable 
to communicate something to one 
of the locals. It can be an aggravating 
and humbling experience, which is pre- 
cisely why we don't think anyone 
should travel to a non-English-speaking 
country without a translator stashed in 
her purse. Think about trying to order 
dinner in Germany without having a 
clue how to read the menu in front of 
you, for example. Wouldn't it be easier 
to be able to ask for a menu printed in 
English? With the Brookstone Talking 
12-Language Translator in hand, you 
would know to ask, "Haben Sie eine en- 
glische Speisekarte?" And if your 
German pronunciation isn't up to par, 
you can actually have the device speak 
the phrase for you. 

The Brookstone translator is pro- 
grammed with more than 8,400 
phrases in 12 languages: English, 
Italian, French, Spanish, German, 
Dutch, Swedish, Japanese, Turkish, 
Portuguese, Russian, and Mandarin 
(Chinese), which makes it a great gift 
for someone who has a range of travel 
interests. Another thing we liked 
about the Brookstone model was that 
it's easy to navigate, with phrases di- 



vided into eight categories, each with 
its own button. 

For example, when you first arrive at 
your destination, you may need help at 
the hotel's front desk. Press the Hotel 
button and scroll through subcate- 
gories that include Checking In And 
Out, Accommodations, and Tele- 
phones for common phrases to assist 
you in the process. The translator also 
has a Recall feature where you can save 
phrases you find yourself using often 
for easy access in the future. 

Goodbye, Adios. 
Arrivederci. Au revoir. 

When thinking about who on your to- 
buy-for list might appreciate a pocket 
translator, consider this: Not only 
would it make a great gift for your 
globe-trotting best girlfriend, but also a 
student who may be spending the 
summer abroad or your parents who 
have a knack for meeting people from 
around the world while cruising. And 
because the Brookstone Talking 12- 
Language Translator is so compact, 
measuring approximately 3.75 x 2.25 x 
0.5 inches (HxWxD) and weighing 2.56 
ounces, it's small enough for anyone to 
take along. And portability is something 
every traveler appreciates. B3 

by Joy Martin 



68 July 2006 / FirstGlimpseMag.com 



ce ©home 










Vacation 
Necessities 



s 



D 



a 



Be Prepared 
To Adjust 



If you're vacationing overseas, check into the 
types of power plug adapters and power con- 
verters you may need. Electric voltage standards 
and power plugs can vary from one country to 
another, so find the adapter suitable for your 
destination. If you have multiple destinations, 
look for an adapter that works in a variety of 
countries, such as the Kensington Travel Plug 
Adapter ($19.99; us.kensington.com), which is 
compatible with plugs in over 150 countries. 
Without the right adapter, your equipment 
may not work, or worse, may be ruined by in- 
correct voltages. Fortunately, you can easily 
avoid such a disaster with a little research. 







Check For 
Coverage 



If you intend to use your cell phone while trav- 
eling, check with your carrier to make sure 
your destinations are in your coverage area. 
Now is also a good time to review the number 
of minutes you have on your cell phone plan 
to make sure you won't exceed your limits. If 
your phone is phase 2+ compatible and your 
carrier supports roaming overseas, you may be 
able to use your cell anywhere in the world. 



Pack Extra Cards 



Part of the fun of a vacation comes afterward, as 
you look at pictures from your trip. Your digital 
camera is a great way to capture unforgettable 
moments. To ensure you'll never run out of 
space on your camera, make sure you have an 
extra card or two for your trip. Buy the card be- 
fore leaving home, as it can be hard to find 
them while traveling, especially overseas and in 
remote locations. Alternatively, you may want 
to think about a portable photo viewer that 
stores thousands of photos and hours of video, 
such as the 40GB Epson P-2000 Photo Storage 
Viewer ($499.99; www.epson.com). Although a 
1GB Kingston SD ($49; www.kingston.com) is 
easier on the bank account, a portable photo 
viewer offers additional functionality. 



□ 



Get Some Juice 



Regardless of which CE devices you plan to use 
on your vacation, one thing is certain: You'll 
need a way to power them. For all of your elec- 
tronic gadgets that rely on battery power, 
make sure you pack extra batteries for your trip 
so that you don't have to waste time running 
to a local mini-mart. Consider buying batteries 
made specifically for high-drain devices, such as 
the Energizer e2 Lithium ($9.99 for a four-pack 
of batteries; www.energizer.com) or Panasonic 
Oxyride ($4.99 for a four-pack of batteries; 
www.panasonic.com) batteries, available in the 
most popular sizes, including AA and AAA. 



Protect Your Equipment 
From The Elements 



Whether you intend to soak up rays on the 
beach while listening to tunes on your iPod or 
capture sailing memories on your digital 
camera, it's important to protect your elec- 
tronic devices from the elements. Look for a wa- 
terproof case, such as the OtterBox ($49.95; 
www.otterbox.com), for your iPod. Cases help 
protect your favorite devices from exposure to 
water and sand, and hard cases offer some pro- 
tection if you accidentally drop your iPod or cell 
phone. Similar protective cases for your digital 
camera and other electronic devices are avail- 
able from a variety of manufacturers. To find a 
case to suit your device, look on the Internet at 
sites such as PriceGrabber.com where you will 
see a variety of cases from different stores and 
manufacturers. For a last-minute, and inexpen- 
sive, case, use a Ziploc plastic bag. 



w*ML 
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Kids ©Their 



Technology 



Tweens & MP3 Players 




he hottest music today for tweens is the soundtrack to the 
Disney Channel's "High School Musical." 



When kids listen to songs like "Get'cha Head in the Game" and 
"Breaking Free" from the best-selling CD, they want to play their music 
on something a little cooler than the family stereo. An age-appro- 
priate MP3 player for your tween will keep her mobile with her music. 

Don't be overwhelmed by all the choices of MP3 players on the 
market today. We've narrowed down the field to four good players 
sure to be a hit with tweens. 



Kid-Friendly Features 

Your tween may have strong opinions about what MP3 player she wants. But unless 
you're planning to buy the player as a surprise for your child, discuss the features with 
him to see what's most important before you make a purchase. 

Flash memory. MP3 players with flash memory, as opposed to a hard drive, are 
usually smaller, lighter, and less expensive, but they also have less space for songs. 




Typically, flash memory players start at 
512MB, enough space for about 125 
songs. The lack of internal moving parts 
in this kind of player makes it ideal for 
kids to use while engaging in physical 
activities, such as dancing, running, 
roller-skating, or skateboarding. 

Song capacity. Most players can play file 
types other than MP3, such as WMA 
and ATRAC3. Different file types con- 
sume different amounts of memory, 
and since songs also vary in length, you 
won't find an industry standard for how 
many songs a player can store. 

If storing a very high amount of songs on 
a player is important to your child, get 
at least a 1GB player, or buy a player that 
can work with a memory card or stick. 

Connectivity. Some players, like the 
iPod shuffle (512MB for $69; 1GB for 
$99.99), can plug right into a computer's 
USB port. Other players, such as the 
iRiver T10 (512MB for $149.99; 1GB for 
$199.99; www.iriver.com), need a USB 
connector. This isn't a major issue, but 
keep in mind that a player needing a 
connector means another part for your 
tween to keep track of. 

Parts and accessories. Buying the player is 
just the beginning. Your kid will likely 
want a few accessories, whether it's an 
armband or colorful case. Find out which 
accessories are available for the player 
your tween wants, and whether or not 
you can replace a part he might lose, 
such as the USB cap on the iPod shuffle. 
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Rules 



Put an MP3 player in the hand of 
your tween, and she'll anoint you 
coolest mom on the planet. As hip 
as you may be for the moment, 
though, don't relinquish your parental 
authority. Let your child know that 
the privilege of using his player hinges 
on following a few good rules. 

Turn it down. Northwestern 
University professor and audiologist 
Dean Garstecki suggests that anyone 
using an MP3 player keep the volume 
control at 60% of maximum or lower 
(www. northwestern . edu/newscenter 
/stories/2005/ 12/garstecki. html). 

Online services. Web-based music 
stores allow your kid to buy inexpensive 
favorites — usually 99 cents or less to 
download that one song she wants, 
versus $12.99 or more for an entire CD. 
Before you buy a player, find out which 
online service(s) the player will work 
with, if you're willing to allow your child 
to shop from online stores (see the "A 
Few Good Rules" sidebar below). Online 
stores include iTunes (www.itunes.com), 
Napster (www.napster.com), Rhapsody 
(www.rhapsody.com), Sony Connect 
(www.sonyconnect.com), Audio Lunch- 
box (www.audiolunchbox), and Wal- 
Mart (www.walmart.com). 

Brand Awareness 

In the end, your tween may not care one 
bit about megabytes or USB ports. All 
that might matter to her is the brand. 
And don't be surprised if that brand is 
the iPod, a name almost synonymous 
with both "cool" and "AAP3 player." 

You won't go wrong buying an iPod 
shuffle. The 512MB version can hold 
about 120 songs and yields 12 hours of 
play on its rechargeable battery. It's very 
easy to use and it looks nice with the 
accessories Apple and other companies, 



Limit your time. Garstecki also ad- 
vises listeners to use a player no more 
than 60 minutes a day, primarily 
because of the earbuds. He explains 
that this in-the-ear style of headphone 
can cause permanent hearing damage 
after about 75 minutes of use when 
the player is set at a high volume. 

Get parental approval. A world of 
digital songs awaits your tween on the 
Web. Let her know she must get your 
approval before buying and down- 
loading any song. Also remind her that 
at any time you have the right to check 
the music stored on her player. • 



such as Griffin Technology (www.griffin 
technology.com), sell. 

A good first MP3 player for younger 
children is a Disney Mix Stick ($49.99; 
disneyshopping.com). The 128MB sticks 
come in "kid cool" themes and designs, 
including "That's So Raven," princesses, 
and cars. They can play MP3 and WMA 
files, plus Disney Mix Clips ($14.99) 
music cartridges, and have an SD/MMC 
slot for extra memory. The clips feature 
songs from tween favorites like Jessie 
McCartney, Lindsey Lohan, and Raven. 



Sports-minded kids will 
like the iRiver T10 player 
(512MB for $149.99; 1GB for 
$199.99; www.iriveramerica 
.com). Both versions have 
color displays, a sport clip, 
FM tuner and recorder — so 
kids can record songs from 
the radio — and up to 45 hours 
of battery life on just a single AA 
battery, the best battery life of 
the players we looked at. 

The most unique player we found 
is the mobiBLU DAH-1500i Cube 
(1GB for $129.99; 2GB for $159.99; 
www.mobibluamerica.com). It's 



so small — less than an inch on all sides 
and only .63 ounces — that it can dangle 
from a keychain or backpack, and it has a 
cool-looking blue OLED display. Kids 
can choose from four colors and two 
memory sizes. The cube has an FM tuner 
and recorder, and it also features a voice 
recorder, clock, and alarm. One slot on 
the cube serves as the earphone jack, USB 
port, and battery charger. 

Fill & Filter 

Figuring out the best combination of 
features and price for a tween-friendly 
player will be the easy part. More diffi- 
cult will be agreeing with your child on 
the music she wants to listen to. 

Once you and your tween agree on 
what player you'll buy, discuss the rules 
of use, including the type of music you'll 
tolerate. Remember, it's easy to convert 
audio CDs, like the soundtrack to "High 
School Musical," to digital files with 
a computer, and then transfer those 
files to the player. Sit down with your 
tween at the computer and show her 
the process. You can impress her with 
your technical skills and, in a subtle way, 
filter her playlist. E3 

by Rachel Derowitsch 



$69.99 •*«*■ . mV ourfe^r 

practice ta^S „ an* at rd dw ^ res . 

»*<C mera^f «isatamodest6W 

the caw«a ^ » us e a* ^ u 

otoion, a f 6 o pieces, and daey « 

resistant, ^ 




First Glimpse /July 2006 71 




Gifts For The Happy Couple 



Think Beyond The Registry 



ummer is here, and with it 
are weddings galore. What 
better way to offer your 
congrats than with a CE- 
related gift? Wrapping up a 
sleek digital camera or a pair of MP3 
players is so much more unique than a 
blender or toaster. When you find your- 
self stumped over what to buy the 
happy couple, consider one of these fab- 
ulous CE gifts that will get you thinking 
beyond the wedding registry. 

CEgift: HP Photosmart 8250 
photo printer 
MSRP: $179.99 
URL: www.hp.com 

Why newlyweds will love it: 

With snapshots of their Caribbean 
honeymoon, the happy pair will have 
lots of photos to print when they get 
home. Easy to set up and use, the HP 
Photosmart 8250 prints 4- x 6-inch 



photos for as little as 24 cents each 
(a cost newlyweds will certainly appre- 
ciate!). A 2.5-inch color LCD (liquid- 
crystal display) lets you preview and edit 
photos using the integrated HP Image 
Zone software. Print photos and frames 
from videos using the built-in multi- 
format memory card reader or from a 
PictBridge-enabled camera or USB flash 
drive or use the rear USB port to con- 
nect to a computer. With a quick print 
speed, the 8250 will let the newlyweds 
print beautiful photos faster than they 
can say "I do." 

CE gift: Shutterfly gift certificate 
MSRP: $10, $25, $50, $75, or $100 
URL: www.shutterfly.com 

Why newlyweds will love it: 

Here's a timeless gift for newlyweds, new 
parents, or travelers, and, in the first 
few years of their new life together, your 
wedded friends may fit the description 



of all three. With the online photo- 
sharing and -printing Web site Shutterfly, 
you can customize a gift certificate with 
your own message and choose to have it 
delivered to the couple via email or 
postal mail. They can start using their 
gift certificate right away to make prints, 
and we also love the fact that it never 
expires. The certificate is good toward 
any Shutterfly service or merchandise so 
newlyweds can use it, for example, to 
create a PhotoShow DVD of their new 
home or make greeting cards to send 
for their first Christmas together. 

CEgift: DLO HomeDock Deluxe 
MSRP: $149.99 
URL www.dlo.com 

Why newlyweds will love it: 

This is perfect for the iPod-loving couple. 
Compatible with all dockable iPods, the 
HomeDock Deluxe lets the user navigate 
her iPod's menus directly on any TV 
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Though it's the 

most expensive gift 

suggestion on our 

list, the DC40 would 

make the perfect 

group gift from, 

say, the entire 

wedding party. 



screen with the included A/V cables. 
Using an iPod with photo capabilities 
(find a complete list at the DLO Web 
site) and the HomeDock Deluxe, the 
newlyweds can also use their TV to dis- 
play a slideshow accompanied by their 
iPod's music. It also comes with a remote 
control so they can browse playlists, 
artists, songs, and genres from the patio 
while they host a barbecue or pool party. 

CE gift: Canon DC40 DVD Camcorder 

MSRP: $899 

URL: www.usa.canon.com 



Why newlyweds will love it: 

The Canon DC40 DVD Camcorder is a 
gift that the newlyweds can start using 
as soon as they unwrap the package — to 
record opening wedding gifts, a romantic 
stroll along the beach during their hon- 
eymoon, holidays with the in-laws, family 
gatherings, vacations, the birth of their 
first child . . . the list goes on. The camera 
also features a 10X optical zoom lens and 
a 4.3MP CCD (charge-coupled device), so 
they get a digital camcorder and a digital 
camera all in one. The slim DC40 records 
directly to a DVD, so the newlyweds can 
watch their home videos 
by simply pop-ping the 
disk into a DVD player. 
(The DC40 uses 3-inch 
DVD-R/RWs and is com- 
patible with most DVD 
players.) The integrated (and 
intuitive!) Roxio MyDVD 
software lets you edit foot- 
age and burn it to additional 
DVDs. Though it's the most ex- 
pensive gift suggestion on our 
list, the DC40 would make the 
perfect group gift from, say, the 
entire wedding party. 
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MSRP: 80GB is $149.99; 180GB is $249.99 
URL www.tivo.com 

Why newlyweds will love it: 

He wants to watch "The Sopranos," 
and she absolutely can't miss the next 
episode of "Desperate Housewives." 
The problem is, the two air opposite 
one another. Enter a DVR. With TiVo 
(or any DVR), the newlyweds can 
record their favorite TV shows and 
watch what they want, when they 
want, but the TiVo Series2 DT DVR is 
the company's first standalone dual- 
tuner DVR, and it allows you to record 
two shows simultaneously. Choose be- 
tween the 80GB, 80-hour model or the 
180GB, 180-hour model, and shop 
around a bit because TiVo generally 
offers substantial rebates. If it's a group 
gift, consider a gift subscription 
($38.85 for three months or $155.40 
for 12 months). They will be able to 
enjoy shows together while being able 
to control live TV, with options to 
pause, rewind, and instant replay. No 
need for Mr. and Mrs. to compromise 
on what to watch; let them have their 
love spat over who gets to control the 
remote control instead. E3 

BY LlNNE OURADA 
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CE gift: TiVo Series2 DT DVR 
gift subscription 
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music 



by Sam Evans 



movies 



►Avaiabe: Now Price: $24.98 
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"Personal File" gives Johnny Cash fans a 
new perspective on the life of one of the 
greatest country musicians to ever pluck a 
six-string. This two-disc set is composed 
of 49 previously unreleased tracks that 
were pulled from tapes marked "Personal 
File" that were stored in his home in 
Hendersonville, Tenn. 

If you were moved by Cash's rendition of 
Trent Reznor's "Hurt," then you're going 
to love "Personal File" because there is a 
similar feel in terms of instrumentation. 
Though "Hurt" had guitar and piano 
parts, they acted as a foundation to sup- 
port Cash's vocals. Similarly, the songs on 
"Personal File" were taken from recording 
sessions that featured only Cash, his guitar, 
and some favorite folk and country songs. 
The product of these closed sessions is a 
more personal and intimate experience 
with the man in black. 
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If you find you don't appreciate a good 
heavy-metal ballad like you once did, 
pick up a classical CD. This recording 
of Mozart's "Requiem" has a tune or 
two you may recognize and will intro- 
duce you to a host of beautiful melodies 
that will give you a new appreciation 
for classical music. 



Now Price: $14.98 




Whysall Lane blurs the lines of the indie 
and punk genres. Influenced by traiblazers 
such as The Who and Pink Floyd, the 
band's self-titled release features progressive 
lyrics and a neo-psychedelic feel reminiscent 
of popular 60s and 70s music. If you're 
looking for a contemporary band with a 70s 
rock feel, check out Whysall Lane. 



►Available: Now Price: 




This provocative offering from the popular 
New Zealand band combines traditional 
folk instrumentation with loops and rever- 
berations that give songs a spacey techno 
feel. In tracks such as "Dreaming . . . Pt. 1" 
the band incorporates a sample of an ocean 
breeze to lull you to sleep and jerks you 
back to reality with a sounding alarm clock. 



For The Kids: Various Artists 



►Available: Now Price: 




If you want your kids to grow up on the 
same tunes that made you smile, pick 
up the latest album from Putumayo 
World Music "Folk Playground." You 
can reminisce as your children enjoy 
classic folk tunes such as "This Old 
Man," "Froggie Went a-Courtin'," 
and "Polly Wolly Doodle." 
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laMBUBBII 



$29.99 • RATING: PG • AVAILABLE: NOW 






CHEAPER 
DOZENS 




Last month, we heralded Steve Martin's performance in "Shopgirl," 
so karma virtually demands that we give him a good-natured rib- 
bing for reprising his role as Tom Baker in "Cheaper By The Dozen 
2." Amazingly, the rest of the actors and actresses who complete the 
Baker brood return for the sequel, too. Eugene Levy ("American 
Pie," "The Man") plays Jimmy Murtaugh, Baker's foil, and the 
competition between the two super-sized families drives the movie. 
|£ . , Y The movie itself is utterly predictable, but it's one of the few clean, 
#^4^ r *& ^^m I ■ — I funny, family comedies available. Instead of terrorizing their par- 
ents, the Baker children band together and cooperate in a way that's actually satisfying. 
Martin's capable of more intelligent humor, but (for better or worse) he basically has the 
family man role down to a science. After you put the kids to bed, try "The Family Stone," 
another movie about a large, quirky family with slightly more grown-up humor. 



$28.95 • RATING: R • AVAILABLE: NOW 



Director Len Wiseman essentially takes the recipe that made his first 
film about the clandestine war between vampires and lycans (were- 
wolves) and doubles the ingredients. Kate Beckinsale ("Pearl 
Harbor," "Van Helsing") returns as Selene, a Death Dealer (think 
vampire mercenary) who, along with Michael (played by Scott 
Speedman of TV's "Felicity"), a vampire/lycan hybrid, must prevent 
a new villain from reuniting with William, the original werewolf. It 
helps to see "Underworld" first, but understanding the plot is a dis- 
tant second to taking "Evolution" for what it is: an unadulterated 
action/horror thriller. There's far too little from Bill Nighy ("Love Actually"), who stole the 
show as Viktor in "Underworld," to offset Speedman's wooden performance, but the action 
more than makes up for it. 





Napoleon Dynamite 

(Like, The Best Special Edition, Ever!) 

$26.95 •RATING: PG •AVAILABLE: NOW 



One of the most 
recent, quirky cult 
comedies you've 
heard quoted at 
the water cooler is 
back with a spe- 
cial edition DVD 
"Dynamite" fans 
will surely dub 
"Sweet!" The no-budget, MTV-backed 
"Napoleon Dynamite," follows its title 
character (Jon Heder of "Just Like 
Heaven" and "The Benchwarmers") 
along his personal odyssey: Napoleon as- 
sists his new friend Pedro (Efren 
Ramirez), battles his smarmy Uncle Rico 
(Jon Gries), and haphazardly stumbles 
his way into the heart of Deb (Tina 
Majorino, who has a recurring role on 
TV's "Veronica Mars"), the only one of 
the trio of Napoleon, Pedro, and herself 
who seems to be cognizant of her lowly 
social standing. The DVD contains nu- 
merous extras, including new outtakes 
and deleted scenes, a collection of 
"Napoleon Sightings," and an extra that 
practically pays for the new edition: 
a freestyle Lord-of-the-Dance-esque 
routine from Heder. 



Transom 




Felicity Huffman (TV's "Desperate 
Housewives") is quietly becoming 
one of the most respected leading 
ladies on the big and small screen 
alike. If you doubted her ability after 
she snared the Emmy for lead actress 
in a comedy series over her Wisteria 
Lane neighbors, Huffman should 
have put those doubts to rest after 



capturing the Golden Globe and an 
Oscar nomination for her role in 
"Transamerica." She plays (for any 
"Housewives" fan, the coincidentally 
named) Bree, a transsexual who em- 
barks on a cross-country journey with 
her son Toby (Kevin Zegers of the 
"Air Bud" franchise , who clearly 
shows he can handle more weighty 



$29.99 • RATING: R • AVAILABLE: NOW 



roles). Huffman and Zeger's on- 
screen chemistry arguably carries 
"Transamerica" more than the hot- 
button social issues the movie ad- 
dresses. During their odyssey from 
New York to Los Angeles, both Bree 
and Toby come to better understand 
their inner fears and insecurities along 
with dreams of happiness. 
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Xbox 360 



• PRICE: $39.99 




With a semi-glazed look in 
our eyes and a noticeable 
amount of slack in our jaws, 
we fondly remember the 
days when Pong was consid- 
ered cutting-edge video 
game entertainment. Table 
Tennis takes one of the ear- 
liest sports video games and 
renovates it for the Xbox 
360. The game lets you play 
as one of 1 1 players, each 
with unique skills, in 19 
venues and features authen- 
tic table tennis gear from 
the likes of Killerspin, Joola, 
and Butterfly. 







Playstation 
Portable 



Who knew that being the 
omnipotent steward of hap- 
less rodents would make a 
terrific puzzle game? The 
Lemmings franchise has 
been around for years, but 
now you can take them with 
you on your Sony PSP. 
Each level allots you with a 
given number of lemmings 
with professions that are 
vital in saving the rest of the 
colony. The catch is know- 
ing when to use each lem- 
ming to prevent the rest 
of the group from meeting 
its demise. 
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Multiplatform 



You'd have to have been 
living in a pop-culture black 
hole not to have noticed the 
"Da Vinci Code" phenom- 
enon. Dan Brown's wildly 
popular book has become 
a Ron Howard-directed 
movie, and gamers every- 
where will be able to guide 
heroes Robert Langdon and 
Sophie Neveu across Eu- 
rope, while solving a variety 
of puzzles. The game is an 
obvious choice for any "Da 
Vinci Code" fanatic. It gives 
the brain as much of a work- 
out as the thumbs. 
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We all need to carry discs around sometimes, no 
matter how many flash memory and hard drive 
gizmos we collect. Slappa's tough but pretty 
HardBody cases are perfect for anyone 
(www.slappa.com). They'll hold CDs 
for road trips, DVDs for movie 
nights, and PlayStation and Xbox 
discs for an afternoon of video 
gaming. The new Platinum ^Ik 

Collection ranges from $14.99 (40 
discs) to $49.99 (240 discs). And don't 
worry: Their white shells are stain-resistant 
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Here's a terrific gift for anyone with a 
new Treo in her life. The Styra is a 
classy stylus, but it's more than it ap- 
pears. Inside is a refillable ballpoint pen. 
with black ink suitable for the board- 
room. In the other end is a pointy tool 
that will let her reset her Treo. You can 
pick up one Styra for $5.50 or a two- 
pack for $10.50 (www.boxwave.com). 
Check the Web site for other PDA and 
smartphone models for which there are 
Styra available. 
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He just turned 13; he got an electric 
guitar for his birthday; and he's already 
practicing his sneer in the bathroom 
mirror. Give him the gift that will make 
you cool in his eyes (though not neces- 
sarily in his parents' ears). The AMP3 
guitar amplifier will let Jimi Jr. plug in 
his MP3 player, PC, or other audio 
source, so he can play along with his fa- 
vorite songs or use the AMP3 as powered 
speakers (www.soundtech.com). And if 
he has a Mac or PC with the right soft- 
ware, such as GarageBand, he can plug 
his AMP3 into the computer and record 
his own music. A headphone jack, digital 
effects, and a choice of battery or AC 
power round out the package. Rock on. 
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on the lighter side of technology 



by Marty Sems 
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what they're 



by Kathryn Dolan 



The common theme this month was computers. Three of the 
four women we spoke to consider their desktop and notebook 
PCs indispensable in their daily lives. And even the lone voice 



who opted for entertainment admitted she'd be lost without 
her computer. 



Mary Marek 



;an Evnen Dinsmon 



COLLEGE STUDENT 




Mary calls the windy plains of northern Illinois home 
during the school year. She's just finished her third year at 

Northern Illinois University in DeKalb 
where she's majoring in special 
education. Deciding which 
electronic device she con- 
siders indispensable was 
tough for Mary, too; 
she eventually settled 
on her laptop, ac- 
knowledging that 
she's pretty depen- 
dent on it, but she 
says, "My cell phone 
is a close second." 
As a college student, 
Mary appreciates how 
portable her laptop is and re- 
lies heavily on it to get her 
school work done. "I am always 
writing a paper or needing to look something up for a class," 
Mary says, "and many of my classes have at least one aspect on- 
line — anything from looking up grades to printing off a work- 
sheet for homework." 

And Mary has found that her laptop fulfills functions that 
aren't just related to school work. She says, "It's a huge re- 
source for me, including being able to do so much at once. I 
can listen to music, work on papers, and talk with friends and 
family. It's a great way to keep in touch with people nearby or 
around the world." 



WEM 



Susan had to think long and hard about this question. She 
doesn't consider herself a terribly tech-sawy gal, but there are a 
few gadgets in her life that she wouldn't want to be without. 
She works in Sales and Marketing at NET (Nebraska Public 
Radio), and she's pretty dependent on her computer. And at 
home, she also uses a computer for email and checking info on- 
line, and she knows that it would be pretty inconvenient if she 
didn't have her cell phone. 

However, the item she just loves, but knows isn't exactly in- 
dispensable, is the Sony HDTV Santa brought her. Susan says, 
"It's my current favorite because it's such a treat to watch. The 
picture is so clear and beautiful, and 
seeing everything that sharp 
and well-defined is won- 
derful." With her hus- 
band and three 
teenagers in the house, 
she doesn't get the 
TV to herself very 
often, but every once 
in a while Susan slips 
down to the room in 
the basement where 
the TV and the new 
surround-sound system 
are set up, and she feasts 
her eyes on the set and enjoys 
the amazing aural experience. 

Last week, she says, "I was watching a PBS show about Italy, and 
the image was so sharp and clear, it almost felt like being there." 
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What one CE 

device do you 

think is indispensable 

in your life? 



Connie Spittler 



Connie is a professional writer, and she uses her computer to 
write short stories, essays and poems, and her novel. She also 
used her computer to produce the Wise Women Video Series se- 
lected for the Schlesinger Library on the History of Women, 
Harvard University, Cambridge, Mass. She uses email to com- 
municate with agents, editors, and publishers. You'll find one of 
her essays in the upcoming "Land Full of Stories," which in- 
cludes essays by Barbara Kingsolver, Terry Tempest Williams, 
Denise Chavez, and Leslie Marmon 
Silko, due out in April 2007. 

"As far as I'm concerned, my 
computer is now a member 
of the family. When it's 
ailing or my Internet is 
down, I'm lost," Connie 
says. "As a writer, it 
didn't take too much en- 
couragement to give up 
my typewriter and con- 
vert to this advancement 
in speed and re-writing." 

Connie and her husband 
Bob live in Tucson, Ariz., and 
have four grown children and 
three grandchildren. Connie says al- 
though Bob loves his computer, too, he considers 
his Nikon digital camera indispensable for the giclees (nature 
photographs printed on canvas) he creates. 

Computers have been an important part of the Spittler's lives 
for several decades. "Our family fell in love with computers in 
1978 when Bob installed a Radio Shack TRS-80 in our sun- 
room," Connie explains. "And now banking online, connecting 
with family and friends, checking weather reports, and reading 
online newspapers from across the country would be hard to 
give up." 





Mary didn't hesitate when asked what consumer electronic 
device she considers indispensable in her life: her computer. 
No question. She, her husband (Mike), and their kids have 
lived in Fairmont, Minn., for 11 
years, and Mary's stayed home 
with Jake (15) and Libby 
(14). A couple of years 
ago, knowing her kids 
would be busy with 
their own activities 
in middle and high 
school, Mary start- 
ed working on a 
degree at Presen- 
tation College, a 
small Catholic college 
based in Aberdeen, 
S.D., with a campus 
in Fairmont. 

She jokes, "Until now, 
my profession has been a taxicab 

driver." Soon, with a four-year degree in Allied Health, 
Mary will trade in her child-carting status for that of 
a radiology technician. In time, after many hours of 
clinical and on-the-job training (and fulfilling require- 
ments for certification), she'll be able to specialize in gen- 
eral X-rays, CT scans, MRIs, or mammography. In the 
meantime, she uses her computer for both taking classes and 
doing homework. 

Mary says, "I take roughly 70% of my classes online, and I 
use my computer for every aspect of class work." In a few 
weeks, she'll finish her final general-education requirement 
(world civilizations), and then she'll take the upper-level 
classes for her degree and begin working on the four semesters 
of clinical ed she needs before graduating. She uses email pri- 
marily to send in homework assignments and keep in touch 
with professors. Although she has a home email account in 
addition to her school account, Mary says, "I'm not big on 
sending email to keep in touch with friends and family; I'd 
much rather spend the limited time I have on picking up the 
phone and calling." 
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SUMMERTIME MEANS POOL PARTIES MP RELAX 
lN6 Oft THE BEACH, ANP PON'T BE ^PR^IP TO 
BRIN6 VOUR MP3 PLAYER OR PI61TAL CAMERA 
AL0N6 WITH YOU, OFTEN YOU CAN FlNP WATER 
PROOF VERSIONS OF THESE CE PEVlCES, ANP IF 
YOU CAN'T, THERE WILL MOST LIKELY BE A 
WATERPROOF CASE FOR IT. HERE ARE OUR 
FAVORITES, HAVE FUNi 





SUBMERSE YOURSELF 
IN WATER ANP SOUNP 
WWW,U20#UP10,COM 
$79-95 
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WWW.0LEVIA.COM 



ABC Warehouse Amazon.com American TV Beach Camera BJ's Wholesale Club BosccVs CompUSA Datavision Electronic Express Electronics Expo 
Famous Barr Foley's Grant's Appliance hhgregg J&R Meijer Micro Center Office Depot RCWilley Stereo Advantage Target.com TigerDirect.com 



Two for the Road 




/ 



GUARANTEED 



Finally a business case that compliments your sense of style! The new 
Geneva Tote from Mobile Edge blends designer styling with real world 
functionality and superior notebook protection. 

Designed for women by women, the Geneva Tote will keep you looking good no 
matter where the road takes you. 
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SafetyCell™ Computer Compartment cushions and protects your notebook. 

Quick Access Exterior Pockets for airline tickets, cell phone and personal items. 

Exclusive Wireless Security Shield Pocket™ that protects wireless devices from 

data theft, spam and viruses. 

Detachable Cosmetics/Accessory Zippered Pouch. 

Exclusive No-Slip Straps keep your case comfortably on your shoulder. 

Available in Two Sizes to accommodate all popular notebooks. 
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■■': POOR Mobile Frige. I no All irademesks and registered irsdemHiks 
are The prnpei ly < >f lr mi i reaper; live owners. All rights n 



MOBILB3DGB 

Bring It On. 

www.mobileedge.com 



